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the sale 


special,” at reduced prices. 

Make a mass display of canned peas in a 
conspicuous spot. Be sure your display is un- 
even so Mrs, Housewife won't hesitate te help 
herself. Remember: Cans won't break when 
dropped or knocked over. 


By THE CASE 


ant BA vE/ 


3. A display like this in vour store will increase 
your sales of whole-case canned peas. 

On cach shelf place a particular brand, can 
size, or variety of peas. Next to it pl 
case of the canned peas and a tag ¥ h says: 
“You save 00c.” On the shelf strip below, 
place the price per case. 


ea full 


AMERICAN CAN COMPANY Kcanco) New York + Chicago + San Francisco 
NO OTHER CONTAINER PROTECYS “IKE YE CAN 
Visit our Booth 464-466 at the National A 


Here's how were boosting 


of Canned Ras with grocers | 


2 Attach plecerds aivertising a special on 


canned peas--both on front and back of your 
cartiers--as on “sandwich ment” 

Then, as people wheel the carriers around 
your market. they will be reminded constantly 
of your sale of canned peas and—buy a can 
of a case. 


4, % your next newspaper ad, run a coupon 


such as the grocer is holding, 


The coupon offers a quantity of canned 
peas ‘such as 4, 8, or 10 cans) at a special 
price. The coupon must be presented the day 
specified, to be valid. Then-~watch your sales 
of canned peas go up! 
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4 store-tested profit-makers to help you 
sell more Canned Peas i 
| 
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FULL COLOR 
OUT! 


No longer are labels generally reproduced in only one or two colors. Merchandising- 


wise companies realize that FULL COLOR labels command greater attention, 


stimulate the appetite, and SELL! In today’s battle for brand preference, 


more and more of the leading canners and packers rely on a Stecher-Traung 


label that really stands out and sells the product! Ask us now for helpful suggestions— 


learn. how you can step-up the selling power of your FULL COLOR labels! 


LABELS 
BOX wraps GREETING CARDS 
SEED 
PACKETs FOLDING BOXES 
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STECHER -7RAUNG 


Rochester 7, New York + San Francisco 11, California 


BRANCH OFFICES Baltimore, Boston, Chicago, Columbu:, 


Harlingen, Los Angeles, Macon, New York, Oakland, 


Portland, Sacramento, St. Louis, Seattle 
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LITHOGRAPH CORPORATION 


_ There are 


STEKO 


to meet your needs 
lf you have a problem consult 
us at once—let us help you solve it 


CLARK STEK-0 CORPORATION 
Stek-O Hill, Rochester 13, N. Y. 


There is a distributor near you— Write for his name 


GAIR 


CORRUGATED SHIPPING 
CONTAINERS 


Solid Fibre Domestic 


and Weatherproof Export 


Shipping Containers 


ROBERT GAIR COMPANY, INc. 


155 E. 44th STREET ¢ NEW YORK 17, N. Y. | 
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Now-faster, perfect 
labeling and case packing 


ACCURACY Labelers apply labels faster 
and with extreme accuracy. Burt Packers handle any type 


and size can. 


BETTER BU I LT —both machines have remark- 


able stamina for long hours of steady work. Both are easy 


to operate and have few working parts. 


CAPACITY —Burt Labelers apply labels fast and 


accurate. Burt Packers do the work of three hand packers. 


Burt Labeler and Packer is the unbeat- 
able combination for stepping up pro- 
duction and cutting operating costs. 


Write for complete 
information and 
prices. 


MACHINE COMPANY 
BALTIMORE, MARYLAND 
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The Greeks had a word for it! 


"Kanastron" was their word 
for a food or drink container. 
Kanastron became "canister" -- 
then "can." 


170 cans per person! That's 
about the average yearly 
consumption of motor oil, 
drugs, canned foods, beer and 
other everyday products 

in America! 


Junior member of the family 
of Continental products is molded 
plastics -- for radio cases, automotive 
parts, etc. CCC also makes fibre drums, 
paper cups and containers, crown 

caps and cork products. 


How Continental’s 1947 income 
pie was divided. Materials 

and outside services, salaries 
and wages were the biggest 

items of expense. (Sales reached 
an all-time high -- $266 

million plus!) 


MATERIALS AND 
OUTSIDE SERVICES 


The ancient Greeks would have been flabbergasted 
by the amazing variety of containers that are 
used today. (Particularly metal containers!) 
Nowadays, billions of cans in scores of shapes 
and sizes carry everything from soup to nuts, 
aspirin to paint. In fact, about 2500 different 
products come in cans. 

Add to cans the many other products we now 
make (listed under that picture of a 
stork carrying our latest "baby") and 
you'll soon see why we say, "The bigger 
the family, the better the service." 


The bigger the family... 
CONTINENTAL CAN COMPANY 


...the better the service! 
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THE CANNING TRADE 


THE BUSINESS JOURNAL OF THE 
CANNING AND ALLIED INDUSTRIES 


Published Every Monday Since 1878 ° 


EDITORIALS 


ROMOTION—For many, many months canned 
D foods have enjoyed a pronounced price advantage 
over all other foods. During this period the house- 
wife stood helplessly by while other table costs soared 
to heights unknown before. At wit’s end to stretch 
her fast dwindling food budget, the industry’s No. 1 
customer has been, to put it mildly, most receptive to 
any idea that might help her economize in this respect. 
We doubt if any industry ever had a better opportunity 
to promote its wares. This publication and others in 
the field, sales and advertising experts, and others, con- 
tinually urged canners, as an industry, to take advan- 
tage of these unique circumstances. In large part those 
pleas fell upon deaf ears and the opportunity has been 
almost completely muffed to date. The National Can- 
ners Association, it’s true, has obtained a good deal 
of favorable publicity at minimum cost, but its Board 
of Directors has steadfastly refused to appropriate 
funds to support a continuous advertising and pub- 
licity campaign. The pea canners have finally started 
a campaign on its way and are doing a creditable job, 
but that is only part of the whole. Now at last, after a 
good 18 months of valuable lost time, comes a cham- 
pion, and who else would it be but the can manufac- 
turers, always the wet nurse for the industry. 


Based on the theory that no matter how nourishing 
a food may be, it can be of no great value unless it is 
readily available, at a price consumers can afford to 
pay, the Can Manufacturers Institute sponsored a full 
year’s scientific study of the availability and cost of 
fruits and vegetables in their various forms—cans, 
glass, frozen and fresh. Tuesday morning, the 15th, 
we sat in on an elaborately planned “preview” of re- 
sults. Those results are treated elsewhere in this issue, 
so we won’t repeat here, except to say that though we 
weren't much startled by the results obtained, we are 
confident that consumers will be surprised and react 
_ Most favorably when the facts are presented to them. 
And there is the important point—Can Manufacturers 
Institute, through the medium of Benton & Bowles 
Advertising Agency, will immediately launch an adver- 
tising and publicity campaign. The industry will be 
kept completely informed of plans and progress so that 
individual canners may profitably tie-in with the pro- 
gram. Much can be done by the canner in his local 
comm iinity and in his better markets to further the 
effectiveness of the program. Let’s all pitch in to sell 
= siory of canned foods in one great, tremendous 
effort. 

One more important consideration. Unless this fa- 
Vorab'e cost position can be maintained, this study will 
have vone for naught. One of the biggest problems 
facins: canners today is to keep the cost of 1948 packs 
Within reach of the consumer. The fresh market opera- 
tors \ill run into the same problem, it’s true, but ex- 
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perience has shown us that regardless of differential, 
consumers will pay only a certain maximum for a com- 
modity. When that maximum is reached, they just 
simply eat less. Otherwise many more canned foods 
would have been consumed in 1947, which wasn’t a 
year of maximum consumption, despite the very favor- 
able differential and availability. 


WATSON. ROGERS OBJECTS — Last week, in 
speaking of plans for the NCA Convention at Atlantic 
City, we mentioned that there is every indication that 
it will prove to be one of those old time canners con- 
ventions, and that the brokers ought to receive a vote 
of thanks for taking their non-canner principals to 
Chicago. Mr. Rogers, president of NFBA, believes 
that those last lines might give a false impression and 
be interpreted to mean canner principals will not be 
welcome. That, of course, is not so, and it was far 
from our intention to convey that impression. “In the 
first place,” writes Mr. Watson, “the brokers are not 
taking anyone anywhere. We will hold our Convention 
in Chicago, at which time brokers will meet with all 
their principals, both canners and non-canners.” 

“Knowing that you are interested in learning about 
developments regarding NFBA’s Convention, I would 
like to report that we have already received an over- 
whelming number of requests for accommodations at 
our Convention. Six hundred principals, about half 
of them canners, have already told us of their intention 
to be at our convention. Every mail continues to bring 
in requests from canner and non-canner principals for 
hotel reservation blanks.” 


FISHERY PROGRESS — The fishing interests of 
the country gained an important victory last week in 
the appointment of Dr. Wilbert M. Chapman as Special 
Assistant to the Under Secretary of State to handle 
coordination of International fishing matters. Dr. 
Chapman’s background admirably fits him for the post. 
His appointment is an acknowledgment of the increas- 
ing importance of fishing in international relations. 
On the domestic side, the fish canning members of the 
National Canners Association, through Charles R. 
Carry, Director of N.C.A.’s Division of Fisheries, are 
urging the appointment of a recognized authority on 
fisheries to the Natural Resources Committee. This 
Committee is studying the executive management of 
Federal projects dealing with our natural resources 
and will make recommendations to the Hoover Com- 
mission regarding changes in the reorganization of the 
executive branch of the government. Fishing is, and 
rightly should be, considered one of our natural re- 
sources. It is important then that the Committee in- 
clude one person familiar with the industry. Fish 
canners and other interested parties, should back up 
this recommendation by writing “the Commission on 
the Reorganization of the Executive Branch of the 
Government, 1626 K Street, Northwest, Washington, 
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Ficut Mountinc Costs with FMC MODERN MACHINERY 


Completely Destroys All Spoilage Organisms 


Complete 4-Unit Type, FMC Juice 
Processor; Includes Preheater, 
Pasteurizer, Holding Section and 
Cooling Section. 


FMC Single Unit Juice Processor or 
Preheater 


FF MC Continuous Juice Processor 


A complete unit for pasteurizing fruit and vegetable juices 
and purees. In approximately two minutes the finished 
juice is ready for filling. 

Fully automatic in operation. Constructed of sanitary ma- 
terials easily and quickly cleaned and sterilized. Econom- 
ical in operating and maintenance costs. Uniform flow of 
jvice at high velocity and automatically controlled tem- 
perature prevent burn-on or flavor-destroying scorching. 
This unit assures delivery of the product nature intended. 


Available in 4, 3, 2 and 1-unit sizes. 


Write today for your FREE copy of Complete FMC 
Catalog showing largest line of equipment for pro- 
cessing and packaging tomatoes, corn, peas, beans, 
fruits and other products. 


FOOD MACHINERY CORPORATION 


SPRAGUE-SELLS DIVISION HOOPESTON, ILLINOIS 
BALTIMORE © NEW YORK © SAN JOSE, CALIFORNIA (ANDERSON-BARNGROVER DIVISION) 


PROVIDE ECONOMICAL, DEPEND- 
ABLE, STEADY AND ACCURATELY 
CONTROLLED POWER 


For immediate shipment, subject to prior sale, 
we have available several XAHU Viner Power 
Units, 25 to 30 HP, recommended for driving 
two Viners. 


FRANK £@& 


MACHINE. 


Green Pea Hulling 
Established 1886 1024 


REWAUGREE Wisconsil 
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FOOD TECHNOLOGISTS ANNUAL MEETING 


Over a Thousand Delegates in Attendance—Helmut C. Diehl Elected 
President—Dr. Elvehiem Receives Appert Award—Babcock Award to 


Dr. Blanck 


The Eighth Annual conference of the 
Institute of Food Technologists held in 
Philadelphia June 6-10 brought the larg- 
est attendance the Institute has ever 
drawn. There were 1012 registered dele- 
gates from thirty-six states and four 
continents, 

Food experts and executives of food 
processing firms from all branches of the 
industry heard a wide variety of papers 
by experts in many fields of food tech- 
nology. 


AWARDS 


Two outstanding features of the con- 
vention were the presentation of the 
Nicolas Appert award, an annual pre- 
sentation of the Chicago section of the 
Institute, to Dr. Conrad A. Elvehjem. 
Dr. Elvehjem is professor of agricul- 
tural chemistry at the University of 
Wisconsin and has received many honors 
of distinction for his outstanding work 
in the field of nutrition and food tech- 
nology. The Institute of Food Tech- 
nologists initiated a new award at the 
traditional luncheon held on Wednesday, 
June 9, by the presentation of the 
Stephen M. Babcock award to Dr. Fred 
C. Blanck for his life-long work and 
many valuable contributions to the vari- 
ous braches of food technology. 


Over two hundred of the delegates 


availed themselves of a carefully plan- 
ned group of plant visitations to sev- 
eral of the large food processing plants 


in and around Philadelphia. Of particu- 
lar interest was an all day trip to Camp- 
bell Soup Company in Camden, New 
Jersey, and to the Seabrook Farms in 
Bridgeton, New Jersey. 


THE ELECTION 


Officers were elected for the coming 
year as follows: president, Helmut C. 
Diehl, Director and Secretary of The 
Refriveration Research Foundation, Inc. 
of Berkeley, California; vice president, 
Bernard E. Proctor, Director of Food 
Technology Laboratory, Massachusetts 
Institute of Technology, Cambridge, 
Mass; chusetts. Carl R. Fellers, head of 
the |epartment of Food Technology, 
University of Massachusetts, Amherst, 
Was :ecleeted Secretary-Treasurer. 

A ‘oteworthy feature of an elaborate 
program of entertainment was a boat 
ride on the Delaware River enjoyed by 
nearly eight hundred delegates and their 
friends. In addition to dancing and re- 
freshments, an exciting game of Monte 
Carlo contributed to the congenial and 
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UNITED STATES STANDARDS FOR GRADES OF 
CANNED BEETS 


(Amended June 4, 1948; Effective July 9, 1948) 


DEFINITION 


“Canned beets” means canned beets as defined in the definitions and 
standards of identity for canned vegetables (21 CFR, Cum. Supp., 52.990), 
issued pursuant to the Federal Food, Drug, and Cosmetic Act. 


STYLE OF CANNED BEETS 


WHOLE or WHOLE BEETS means canned beets consisting of whole 
beets that retain the approximate original conformation of the whole beet. 

SLICES or SLICED BEETS means canned beets consisting of slices of 
beets irrespective of whether such slices are “Corrugated,” “Fluted,” “Wavy,” 
or “Scalloped.” 

QUARTERS or QUARTERED BEETS means canned beets consisting of 
quarters of beets. 

DICE OR DICED BEETS means canned beets consisting of diced beets. 

JULIENNE, FRENCH STYLE or SHOESTRING means canned beets 
consisting of strips of beets. 

T means canned beets consisting of units irrespective of whether such 
units are “segmented” or “wedge-shaped,” (i) which are not uniform in size 
or shape or (ii) which do not conform to any of the foregoing styles. 

UNIT means an individual beet or portion of a beet in canned beets. 


GRADES OF CANNED BEETS 


U. S. GRADE A or U. S. FANCY is the quality of canned beets that pos- 
sess similar varietal characteristics; possess a normal flavor and odor; possess 
a good color; are practically free from defects; are tender; and possess such 
uniformity of size and shape as to score not less than 85 points when scored 
in accordance with the scoring system outlined in this section. 

U. S. GRADE C or U. S. STANDARD is the quality of canned beets that 
possess similar varietal characteristics; possess a normal flavor and odor; 
possess a fairly good color; are fairly free from defects; are fairly tender; and 
possess such uniformity of size and shape as to score not less than 70 points 
when scored in accordance with the scoring system outlined in this section. 

U. S. GRADE D or SUBSTANDARD is the quality of canned beets that 
fail to meet the requirements of U. S. Grade C or U. S. Standard. 


TABLE No. I—-RECOMMENDED DRAINED WEIGHTS, 
IN OUNCES, OF BEETS 


Container size or designation Style of Canned Beets 


Quartered- 
Whole Diced eut Sliced Julienne 
No, 2 12% 13 13 12% 11 
No. 2%; 1914 19% 19 19 18 
No. 10 71 72 72 71 68 
16 oz. glass 10% 10% 10 9, 9 
No. 1 picnic 7% 7% 7% 7% 7 


TABLE NO. II—SIZES OF BEETS IN WHOLE BEETS 


The size of any beet is determined by measuring the shortest diameter 
through the center transverse to the longitudinal axis of the beet. The word 
and number designations of the various sizes of beets in whole beets are shown 
in Table No. II of this paragraph. Such table also specifies the count range 
per container for stated container sizes. 


Designation Count Range per Container 
Word No. No.1 Pienic No. 2 Can No. 2% Can No. 10 Can 16 oz. Glass 
OU wcntinssaons Size 1... 25 and over.... 50 and over... 70 and over.... 250 and over.... 35 and over. 
Size 2... 18 to but not 35 to but not 50 to but not 175 to but not 25 to but not 
including 25. including 50. ineluding 70. including 250.  ineluding 35. 
SD icccnis Size 3...12 to but not 25 to but not 35 to but not 125 to but not 18 to but not 
including 18. including 35. including 50. including 175. ineluding 25. 
Size 4... 8 to but not 15 to but not 20 to but not 75 to but not 10 to but not 
including 12. including 25. including 35. including 125. including 18. 
Medium ...... Size 5... 5 to but not 10 to but not 15 to but not 50 to but not 7 to but not 
including 8. including 15. including 20. ineluding 75.  ineluding 10. 
Size 6... Less than 5.... Less than 10.... Less than 15... Less than 50.... Less than 7. 
Assorted 


sizes.! 
Mixed sizes.” 
1 Assorted sizes is a combination of any twu adjacent sizes. 
2 Mixed sizes is a combination of more than two adjacent sizes. 
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informal atmosphere which continued to 
prevail throughout the conference. 

A seminar and round table discussion 
on “Color Changes in Foods” led by 
Dr. Maynard A. Joslyn of the Univer- 
sity of California was held on Sunday 
evening. This was followed by a social 
get-together at which refreshments were 
served greatly aiding in initiating a 
friendly and informal atmosphere among 
the delegates. 


SESSIONS 

The sessions of the conference opened 
with a greeting from President G. J. 
Hucker, Honorary Chairman James Mc- 
Gowan, Jr., President of Campbell Soup 
Company and a welcome from Dr. Rufus 
S. Reeves, Director of Public Health in 
the City of Philadelphia. Colonel Charles 
S. Lawrence, Commanding officer Quar- 
termaster Food and Container Institute, 
Department of the Army, Chicago, IIl., 
outlined a plan for mobilization of tech- 
nical personnel in event of a national 
emergency. Herbert N. Riley, vice presi- 
dent of H. J. Heinz Company discussed 
“What Food Technology has done for 
our business” emphasizing the need of 
trained scientific personnel in the suc- 
cessful maintenance of quality in food 
production. LeRoy Voris, Nutrition Re- 
search Council, Food and Nutrition 
Board, Washington, D. C., outlined a 
“Survey of Food and Nutrition Re- 
search.” 


A general session included the role of 
agricultural research in the develop- 
ment of finer quality fruits and vege- 
tables. 

The technical sessions included studies 
on ion exchange, resins, technology of 
pectins, sterilization by new techniques, 
amino acids, insect and rodent control, 
the use of scientific instruments in food 
process:ng and many technical develop- 
ments iit the preservation of foods by 
freezing. 

Of special interest was a session de- 
voted to determination of taste prefer- 
ences in many types and varieties of 
foods. In this session, Dr. Katheryn E. 
Langwill of Drexel Institute of Technol- 
ogy disclosed results of a survey indicat- 
ing that 77% of the women tested, as 
against 46.7% of the men, could dis- 
tinguish paper treated with sweet, salt, 
sour and bitter solutions. 


THE CONFERENCE COMMITTEE 


Members of the Philadelphia section 
of the 1948 conference committee in- 
cluded E. Everett Meschter, American 
Preserve Company, General Chairman; 
Edward F. Kohman, Campbell Soup 
Company, Vice-Chairman, and Earl 
Graham, Crown Can Company, Secre- 
tary. Mrs. G. T. Reich as chairman of 
the ladies entertainment committee ar- 
ranged an interesting and novel program 
for the ladies who attended the confer- 
ence, including a fashion show and lunch- 
eon, sightseeing and an afternoon trip 
to Longwood Gardens on the duPont 
estate. 


U. S. GRADES CANNED BEETS—Continued 


TABLE NO. III—SIZES OF SLICES IN SLICED BEETS 


The size of any slice in sliced beets is determined by measuring the short- 
est diameter of the surfaces of.the slice. The word designation of the various 
sizes of slices in sliced beets are shown in Table No. III of this paragraph. 


Word designation Shortest diameter in inches 
Less than 2 inches. 
Medium From 2 inches up to but not including 2% inches, 


Large 
Assorted sizes.! 
Mixed sizes.* 


Not less than 21% inches. 


1 Assorted sizes is a combination of any two adjacent sizes. 
2 Mixed sizes is a combination of all designated sizes. 


UNIFORMITY OF SIZE AND SHAPE FACTOR 


WHOLE BEETS—Are not more than Grade A 2% inches, Grade C 2% 
inches in diameter. The maximum diameter variation is Grade A 50%, Grade 
C 100%. Grade A Beets may vary moderately in Shape, Grade C beets may 
vary considerably in Shape. 


SLICED BEETS—Are not more than Grade A 5/16 inches, Grade C % 
inches in thickness nor more than Grade A 3% inches, Grade C 3% inches in 
diameter and the maximum diameter variation does not exceed Grade A 50%, 
Grade C 100%. 


QUARTERED BEETS—Are cut from beets not more than Grade A 2% 
inches, Grade C 3% inches in diameter and meet the size variation require- 
ments for whole beets. 


DICED BEETS—Are cubes not larger than Grade A *% inch, Grade C % 
inch and not more than Grade A 15%, Grade C 25% by weight of the pieces 
are smaller than % cube or large and irregular in shape. 


JULIENNE, FRENCH STYLE or SHOESTRING BEETS—Are strips 
with cross sections measuring not more than Grade A (; inch square, Grade 
C not over *s inch, the aggregate weight of all strips less than 1% inch long 
does not exceed Grade A 25%. Grade C 40% of the weight of all the strips. 


CUT BEETS—For Grade A, are pieces weighing not less than %4 ounce 
nor more than 2 ounces and the largest piece weighs not more than 4 times the 
smallest; Grade C, not less than % ounce nor more than 3 ounces and the 
largest piece weighs not more than 12 times the smallest. An occasional unit 
not representative is excluded in determining size variation. 


ABSENCE OF DEFECTS FACTOR 


Slabs (or first cuts) blotch, stain, black internal discoloration, scab, poor 
peeling or trimming and insect or mechanical injury. 


WHOLE BEETS—Not more than Grade A 15%, Grade C 30% by weight 
are defective units and Grade A not more than half of defective units or 1 beet 
whichever weighs more may consist of blemished units; Grade C not more 
than half defective units may be blemished. 


SLICED, QUARTERED, and CUT BEETS—Grade A—The aggregate 
weight of all blemished units and units damaged by mechanical injury does 
not exceed 15 per cent of the weight of all the units, and of such 15 per cent 
not more than one-half thereof or one slice, quarter or cut, whichever weighs 
more, may consist of blemished units, and with respect to sliced beets not 
more than 10 per cent of the weight of all the units may consist of units that 
are slabs. 

Grade C—The aggregate weight of all blemished units and units damaged 
by mechanical injury does not exceed 30 per cent of the weight of all the units, 
and of such 30 per cent not more than one-half thereof may consist of blem- 


ished units, and with respect to sliced beets not more than 25 per cent of the 
weight of all the units may consist of units that are slabs. 


DICED and SHOESTRING BEETS—Not more than Grade A 10%, Grade 
C 25% by weight are defective units and no more than half the units of cach 
grade may be blemished. 


SCORE CHART FOR CANNED BEETS 
POINTS  GRADEA GRADE© GRADE Di 


FACTORS Maximum Fancy Standard Off-Grade_ 
25 21-25 18-20* 0-17 
Uniformity of Size and Shape .........cseee 15 12-15 8-11 0- 7 
Absence of Defects .......... 30 26-30 22-25* 0-21 
30 26-30 22-25% 
100 85-100 70-84 0-69 

+ Beets that fall into this classification with respect to any one factor shall not be evaded 
above Off Grade regardless of total score. 
* Beets that fall into this classification shall not be graded above U. S. Grade © or U. 5. 
Standard regardless of total score. 
THE CANNING TRADE JUNE 21, 1948 
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GRAMS INTEREST 


DR. CRUESS RETIRES 


Dr, William V. Cruess, for 37 years 
professor of food technology in the Uni- 
versity of California College of Agricul- 
ture at Berkeley, has retired as head of 
that division and will be replaced by Dr. 
E. M. Mrak, one of his former students. 
Dr. Cruess will continue his research. 

Dr. Cruess joined the staff in 1911 im- 
mediately after graduating from the 
University of California, and has served 
continuously since. In 1985 he was 
named first chairman of fruit products 
division, later renamed food technology, 
and has held the post ever since. More 
than 600 articles, bulletins, circulars, 
and books have been published by Dr. 
Cruess, alone or as co-author. 

Dr. Cruess has concentrated his re- 
search on finding new uses for almost 
every California fruit so as to expand 
market outlets. Some of his products 
include 2 new carbonated grape bever- 
age, fresh grape juice, many other fruit 
drinks, fruit candies, a prune breakfast 
cereal, fruit-ice cream mixes, grape 
syrups, and new fig, date, and almond 
products. 

Dr. Mrak, new chairman, was gradu- 
ated from the University of California 
in 1926 and then served 11 years as re- 
search assistant under Dr. Cruess. Dr. 
Mrak earned his Ph.D. in 1937 and 
served on the staff until 1944 when he 
was chosen by Army Quartermaster to 
head all food research in the entire coun- 
try at schools, food plants, and other in- 
stitutions. His research has centered 
on new uses for prunes, sulfuring, and 
dehydration of vegetables. 


TO SELL CANNERY 
The Valley Canning Company, operat- 
ing in the Sonoma Valley, Calif., has 
issued a statement advising that it will 
not make a pack this year and that it 


is trying to make a sale of equipment to 
another canning concern. This decision 
Was reached after several bids for a 
horsemeat pack to the Government for 
Europesn relief was unsuccessful. The 
low cost of horsemeat from Canada and 
Eastern United States made it impossi- 
ble to compete. The large carryover of 
canned ‘oods from last year was dwelt 
upon and the observation made that 
some canners in financial distress have 
found ii necessary to reduce prices until 
there i. no sale for some items, especi- 
ally in smato products, at a price where 


a profit can be realized. 


PROMOTION 


S. M Hopkins has been elected vice- 
Preside; in charge of sales for the Pa- 
cific Ca Company, San Francisco, Cali- 
fornia, 


THE CANNING TRADE JUNE 21, 1948 


TUC ADVANCES PAUL COVER 


Paul Cover, who since 1939, except for 
a period with the armed services, has 
spent his summers in field service work 
for The United Company in charge of 
Wisconsin Service operations, has been 
appointed assistant to the President of 
The United Company, Westminster, 
Maryland manufacturers of corn canning 
equipment. The position he assumes at 
once was formerly held by Earle True- 
heart, who for some time has been in 


PAUL COVER 


sales work in the Middle West and Far 
West on behalf of the company. 


Throughout his school work Paul has 
been an honor student and after gradu- 
ating from Westminster High School in 
1940 entered Dartmouth and in 19 
months had acquired 40 points more than 
the aggregate number required for 
graduation. In November 1942 he en- 
tered the armed services and after his 
discharge in March of 1946, reentered 
Dartmouth and received his B.A. degree 
in 1947. He then entered the Tuck School 
of Business Administration, a graduate 
school of Dartmouth, and embraced those 
subjects which would best qualify him 
for the work he now assumes, finishing 
the course this year. 


FORMS BROKERAGE FIRM 


Dick Allis, formerly with Wither- 
spoon-Simpson Company at Fort Smith, 
Arkansas, and past President of the Ar- 
kansas Brokers Association, has formed 
his own brokerage firm with offices at 
201 Rogers Avenue, Fort Smith. 


OLIVE ASSOCIATION 
APPOINTMENTS 


Wilbur Larson, formerly with the 
Visalia Production Credit Association, 
and J. W. Trenholm with many years of 
experience in national selling have been 
appointed Office Manager and General 
Sales Manager respectively of the South 
Tulare Olive Marketing Association. 

Mr. Larson was with the Production 
Credit Association for 14 years and has 
had previous experience with two differ- 
ent citrus houses. Mr. Trenholm has 
had much experience in the food field, 
being associated with a food brokerage 
house as well as a large canning con- 
cern. 

The olive association plans to triple its 
olive pack for the coming season and 
will have a larger volume of olive oil for 
distribution nationally. 


NORTHWEST CANNERS DATES 


The Northwest Canners Association, 
through its Executive Vice-President, 
C. R. Tulley, announces the dates for 
their annual meeting to be held at the 
Olympic Hotel, Seattle, Washington, to 
be January 6 and 7, 1949. 


FLORIDA DATES 


The Seventeenth Annual Meeting of 
the Florida Canners Association will be 
held at the Soreno Hotel, St. Petersburg, 
Florida, on October 14, 15 and 16, 1948, 
C. C. Rathbun, Executive Secretary, 
advises. 


MEETING AND GOLF 
TOURNAMENT 


Roy Irons, Secretary of the National 
Kraut Packers Association has an- 
nounced that their annual meeting will 
be held at the Hotel Reiger, Sandusky, 
Ohio, on Wednesday and Thursday, July 
14 and 15. It is planned to hold the Golf 
Tournament at the Plum Brook Country 
Club and the banquet at the same place 
at 6:30 P. M. on July 14. 


OHIO MEETING DATES 


The Annual Meeting of the Ohio Can- 
ners Association will be held on Decem- 
ber 14 and 15, 1948 at the Deshler-Wal- 
lick Hotel, Columbus, Ohio as announced 
by Secretary Roy Irons. 


NCA BOARD TO MEET 


The Fall Meeting of the Board of Di- 
rectors and Administrative Council of 
the National Canners Association will 
be held at the Palmer House, Chicago, 
November 10 to 12. 


FOREIGN TRADE LEADS 


Indeco Corporation, 16 Liberty Street, 
New York 5, New York, is interested in 
purchase of canned strawberries and 
raspberries for European shipment. 
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AIRLINE FOODS ADDS NEW 
SPICE DEPT. TO MAX AMS 
DIVISION 


Airline Foods Corporation of New 
York has announced that on July Ist, 
its Max Ams division will open its new 
spice department which will import, 
manufacture and pack a complete line of 
spices and seeds. 

Airline Foods has had long experience 
in the specialized spice field. For almost 
a century —since 1857— its David G. 
Evans division has been packing famous 
Old Judge Spices. Max Ams has manu- 
factured and packed a wide variety of 
food products since 1868. 

The new Max Ams spice department 
will be headed by Mr. Robert Craig who 
is well known throughout the trade, and 
who brings a wide experience in spices 
to his new post. For the last 8 years, 
Mr. Craig has been associated with the 
spice division of Durkee Famous Foods. 
Harold Braun will head the St. Louis 
office of the Max Ams spice department 
in the same capacity he formerly held 
for 15 years with David G. Evans Co. 


NEW NCA MEMBERS 


The following firms have been admit- 
ted into membership of the National 
Canners Association since April 24 of 
this year: Ashley’s, Inc., El Paso, Texas; 
Carolina Recipes, Inc., Charleston, South 
Carolina; Elgin Canning Company, El- 
gin, Oregon; Elk Rapids Packing Com- 
pany, Elk Rapids, Michigan; Island Sea- 
foods Company, Kodiak, Alaska; -Loope 
& Smith, Inc., Model City, New York; 
Mainland Fisheries, Inc., Seattle, Wash- 
ington; E. B. Muller & Company, Port 
Huron, Michigan. 


MATS & MATTING 


A new catalog section on its rubber 
mats and matting for factories, offices, 
stores, institutions and homes has just 
been published by The B. F. Goodrich 
Company, Akron, Ohio. Copies are avail- 
able upon request. 

The catalog section gives detailed 
description of the construction of the 
various products and pictures of some 
typical applications. Included in the 
section are platform and standard per- 
forated mats, runner and Multi-link 
matting, molded and perforated door 
mats, novelty matting, shower stall, 
bath, drainboard, stovetop, office chair 
and sponge standing mats. 


NORTHWEST FROZEN FOODS 
DATES 


E. M. Burns, Secretary of the North- 
west Frozen Foods Association has an- 
nounced their Annual Meeting will be 
held at the Olympic Hotel, Seattle, 
Washington on December 8, 9 and 10, 
1948. 
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- the usual customs routine. 


CAL-PAK HAS 38 UNIONS 


A. W. Ford, director of industrial re- 
lations for the California Packing Corp., 
San Francisco. California, was a witness 
before a joint committee on labor man- 
agement relations which held a hearing 
here in June. He advised the committee 
that his firm now deals with 38 different 
unions. “It is clear to me,” he said, 
“that collective bargaining with our sev- 
eral labor organizations on our pension 
plan is in itself completely impractical 
and unsound.” He recommended that 
the area of “required collective bargain- 
ing be limited to rates of pay, hours, 
vacations, holidays and other matters 
of an immediate nature.” 


COMMERCIAL CLOSURES 


Production of commercial metal and 
plastic caps during April amounted to 
980 million units, according to the 
Bureau of the Census, Department of 
Commerce. This was 3 per cent below 
the March total of 1,012 million units. 
Of the April total, 786 million were 
metal caps and 194 million were plastic 
caps. In comparison, March production 
included 783 million metal caps and 229 
million plastic caps. Output of milk 
bottle closures dropped to 1,506 million 
units in April from 1,673 million units 
in March. 


FREE PORT TRADE ZONE 


A Foreign Trade Zone has been set 
up in the harbor of San Francisco, Cali- 
fornia, this being the third in the United 
States. Under the “free port” regula- 
tions governing the zone, cargoes can be 
unloaded, processed and_ transhipped 
without payment of duties or undergoing 
A large vol- 
ume of business is expected to flow 
through the zone as foreign shippers 
take advantage of the facilities. Two 
cargoes moved into the zone on opening 
day. 


DRY BEANS - PEAS SUPPORT 


Price support programs on 1948 crop 
dry edible beans at 90% of parity as of 
September 1, 1948, and on 1948-crop dry 
edible smooth peas at 90% of the com- 
parable price as of July 1, 1948 are an- 
nounced by the Department of Agricul- 
ture. CCC nonrecourse loans of both 
peas and beans will be made available to 
producers and association of producers. 


MAY LOSS 


The F. E. Booth Company, Inc., San 
Francisco, California, reported a May 
loss of $33,878 as compared with a loss 
of $31,561 for the month last year. 
Sales for the month were $74,717, 
against $26,345 a year earlier. 


MOLD COUNT SCHOOLS 


Instruction in the official Howard 
Mold Count on tomato products for tech. 
nicians employed by canners in the Mid- 
west and Eastern areas will again be 
given this year at Lafayette, Indiana 
and Geneva, New York. The schools are 
under the sponsorship of the Indiana 
Canners Association and the Association 
of New York State Canners respectively, 

The Indiana school will be held at Pur. 
due University July 14 to 23 and con- 
munications should be directed to the 
Indiana Canners Association, Indianap- 
olis. 

The New York school will be held at 
the Geneva Experiment Station, July 28 
to August 6. Correspondence concerning 
this school should be addressed to Dr, 
Carl S. Pederson of the Geneva Experi- 
ment Station, Geneva, New York. 

The first three days of each of the 
schools will be devoted to elementary 
instruction for the benefit of students 
who have not had previous training. In- 
structions at both schools will be under 
the supervision of Howard R. Smith of 
the Washington Research Laboratory of 
National Canners Association, who will 
be assisted by Mrs. Betty Brewer and 
Miss Lucy Witherow of the NCA staff, 
and representatives from the Research 
Departments of American, Continental, 
Crown, and National can companies. 


FTC ORDERS SALT PRICING 
REPORT 


Ordered in 1943 to cease and desist 
from certain practices in the pricing of 
salt, General Foods Corporation this 
week was ordered by the Federal Trade 
Commission to file a special report to 
show that the 1943 order has been com- 
plied with in respect to Diamond Crystal 
Salt Company and the Colonial Salt 
Company, which are now G. F. subsidi- 
aries. 


CLARENCE T. SMITH 


Clarence T. Smith, President of the 
Smith Canning Company, Fayetteville. 
Arkansas, died in a Fayetteville hospital 
May 31 after a brief illness. The firm 
he headed operates plants at Cincinnat, 
Combs, Fayetteville, Kansas, Lincoln, 
Mayfield and Winslow, Arkansas, pack 
ing tomatoes, green beans, spinuch, mus 
tard and turnip greens. 


MECHANICAL OYSTER SHUCKER 


A group of oyster packers witnessed 4 
demonstration of a newly developed mé 
chine which it is claimed will shuck 
out 1500 oysters an hour, and which 
should about cut operating costs in half 
according to Dr, H. F. Prytherch of the 
marine laboratory at Beaufort, North 
Carolina. 
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ARMY INVITES BIDS 


Last week the Department of the 
Army issued invitations to bid for can- 
ned peas, canned red sour pitted cherries, 
sweet potatoes and tomato catsup as 
follows: 


Canned Peas type 1 early, or type 2 
sweet extra standard, sieve size no larger 
than No. 3. For export 27,673 doz. No. 
10’s, 36,860 doz. No. 2’s. If sufficient bids 
are not received on the requirements for 
No. 10’s, alternate bids will be accepted 
for 147,358 doz. No. 2’s. For domestic pack 
28,732 doz. No. 10’s and 38,250 doz. No. 
%s, Alternate bids will be accepted on 
the requirements for No. 10’s in the 
amount of 152,998 doz. No. 2’s. Quota- 
tions are to be made on a delivered basis 
to Norfolk, Va. or Oakland, Calif., and 
are to be forwarded to the Chicago Quar- 
termaster Office before the 28th of July. 

Canned Cherries, red sour pitted, stan- 
dard water pack. For export 15,900 doz. 
No. 10 cans, 21,170 doz. No. 2 cans. 
Domestic pack 14,963 doz. No. 10 cans, 
19,924 doz. No. 2 cans. Prices should be 
quoted delivered Norfolk, Va., or Oak- 
land, Calif., and bids should be submitted 
to the Chicago Quartermaster office be- 
fore the 15th of July. 


Canned sweet potatoes grade C or bet- 
ter. State styles and type 800,000 doz. 
No. 2% cans. Alternative bids will be 
received on No, 2 cans in the amount of 
1,220,800 doz. or on the No. 3 squat can 
in the amount of 1,288,800. Bids will 
be accepted on canned sweet potatoes 
produced from the crop of 1946 or later. 
Price should be quoted F.O.B. factory 
and submitted to the Chicago Quarter- 
master purchasing office before the 24th 
of June. 


Tomato catsup fancy grade A no less 
than 25 per cent solids. For export pack 
26,696 doz. No. 10 cans, 53,310 14 oz. 
bottles. For domestic pack 26,644 No. 
10 cans, 53,205 14 oz. bottles. Bids should 
be submitted on a delivered basis to Nor- 
folk, Va., or Oakland, Calif., and for- 
warded to the Chicago Quartermaster 
Office not later than the 17th of August. 


With the exception of sweet potatoes, 
all commodities must be produced from 
the 1948 crop. The Walsh-Healey Act 
will apply to all operations performed 
after the date of the contract for the 
total value of $10,000 or over. All ex- 
port packs are unlabeled, domestic packs 
labeled. Sweet potatoes, though appar- 
ently f-» export are to be labeled and 
packed in commercial corrugated cases 
meeting Railroad Specification Rule 41 
with four straps, 2 lengthwise and 2 
girthwis», 


SH IMP CANNERS MEET 


The .nnual Meeting of the National 
Shrimp Janners Association will be held 
at the ..ssociation’s offices in the Hiber- 
nia Ban’: Building, New Orleans, on July 
20,1948. Miss Leonora Decueurs, Secre- 
tary, arinounces. 
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CANNED FOODS EARN TOP RATING 


Results Published By Diet Journal Show 
Canned Foods To Be More Economical Than 
Glassed, Frozen or Fresh Foods. 


Fruits and vegetables in cans are 
ranked above those in glass, frozen and 
fresh, both in general economy and gen- 
eral availability, according to a report 
appearing in the Journal of the Ameri- 
can Dietetic Association on one of the 
most important studies on foods under- 
taken in recent years. This study of the 
“Comparative Cost and Availability of 
Canned, Glassed, Frozen and Fresh 
Fruits and Vegetables” was compiled in 
a nation-wide survey conducted for a 
full year. The results were presented 
at luncheons held by the Can Manufac- 
turers Institute in New York and Chic- 
ago on June 15th and 17th. 


A CMI PROJECT 


For the past six years, under the joint 
sponsorship of the National Canners 
Association and the Can Manufacturers 
Institute, a solid and growing scientific 
background of nutritional data on can- 
ned foods has been mounting. But with 
food prices pulling ahead of the all-com- 
modity price index, the Institute decided 
to finance a new type of study compar- 
ing the cost of fruits and vegetables 
commonly available in various forms— 
canned, glassed, frozen and fresh. 


The object of this study was to find 
out what the average housewife from 
coast to coast has to pay for the same 
foods—12 different fruits and vegetables 
— if purchased in cans, in glass, in 
frozen packages or at fresh fruit and 
vegetable markets. 

As the basis for comparison, the cost 
per pound of the edible portion of the 
raw food before processing was used. In 
the case of canned and glassed foods, 
a deduction was made equal to the 
weight of all water, sugar, salt or other 
ingredients added in processing. In the 


case of fresh foods, pealings, pits, cores 
and other inedible portions were re- 
moved as for canning. Thus costs were 
figured on the weight of the edible raw 
product only. 


COLLEGES COOPERATE 

The field work was set up to provide a 
good cross-section of the country. The ser- 
vices of instructors in 19 home economics 
colleges across the country were enlisted. 
Each investigator priced or bought foods 
in local markets each month of the year. 
Their reports covered each of the 12 
fruits and vegetables included in the 
study — asparagus, string beans, lima 
beans, whole beets, whole corn ker- 
nels, peas, spinach, tomatoes, peaches 
(halves), pineapple, pears (halves) and 
grapefruit juice. 

The availability factor was figured by 
dividing the number of units found by 
the number of stores visited to find them. 
If the unit could not be found after visit- 
ing three stores, it was declared unavail- 
able. The cost per pound of edible por- 
tion was determined and a comparison 
made between the four types of food— 
canned, glassed, frozen and fresh. 


FINAL RESULTS 


Final results show that all of these 
fruits and vegetables, excepting pine- 
apple, were more widely available 
throughout the year in cans than in any 
other form. They also show that, na- 
tionally speaking, there is no season of 
the year when either fresh or frozen 
foods are as economical as foods in cans 
on the basis of comparative cost of the 
actual edible portion. 


Other conclusions revealed by the 
study are that canned foods are more 
economical in summer as well as in win- 
ter; that they are more economical in all 
sections of the country and in small 
cities as well as large. 


CAN SHIPMENTS HIT NEW HIGH 


Shipments of metal cans during 1947 
totaled 3.0 million short tons of steel, 
according to the Bureau of the Census, 
Department of Commerce. This was the 
highest output recorded since this sur- 
vey was started in 1943 and represented 
an increase of 7 per cent over the 2.8 
million tons during 1946. 


The 1947 increase was largely ac- 
counted for by an increase in the non- 
food group. The shipments in this group 
increased from 454 thousand tons in 1946 
to 810 thousand tons in 1947. This rise 
was reflected principally in the ship- 
ments of beer cans. For 1947, non- 
food cans represented 27 per cent of the 
total as compared with only 16 per cent 
for 1946. Shipments of fruit and vege- 


table cans amounted to 1.1 million tons 
in 1947 as compared with 1.3 million in 
1946. Condensed and evaporated milk 
cans totaled 293 thousand tons in 1947, 
a 5 per cent increase over 1946. 

The peak shipments for 1947 were 
reached in August when shipments of 
metal cans amounted to 388 thousand 
tons of steel. This was 13 per cent higher 
than the 1946 peak of 343 thousand tons 
which also occurred in August. 


JOINS RUFF COMPANY 


John W. Thompson has resigned from 
the Buffalo, New York Police Depart- 
ment to join his father-in-law in the 
Edward G. Ruff Company, Delta, Penn- 
sylvania canners of corn and peas. 
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THE CONDITION CROPS 


CORN 


EMMETT, IDAHO, June 7—Golden Sweet 
Corn: Have increased our acreage 30 
per cent. Although we planted at nor- 
mal season in spite of cold, backward 
weather, crop looks good. It is about 
10 days late in development but some of 
this may be regained by the favorable 
warm weather we are now having. 


FRUITLAND, IDAHO, June 9—Corn: We 
have 1543 acres contracted this year and 
had 743 acres contracted last year. The 
most we have ever had contracted in any 
previous year was 900 acres. Approxi- 
mately 4 tons per acre yield. Last year 
we averaged nearly five tons per acre, 
but we had exceptionally good weather, 
growing conditions and acreage, so will 
probably not have quite as good an aver- 
age as last. Every year previous we 
have averaged approximately four tons 
per acre. 


AUDUBON, IOWA, June 9—Sweet Corn: 
Rain badly needed over entire area. 
Local rain in some localities partially 
relieved drought conditions for the time 
in positions of Eastern Iowa. No general 
relief in sight at this date. 


BRICELYN, MINN., June 7—Corn: We 
are planting the same acreage as last 
year. Will finish planting about June 15. 
Ideal planting conditions. Have 95 per 
cent stand. Plenty of moisture. 


BIXBY, OKLA., June 9— Sweet Corn: 
Acreage 100 per cent of normal; pros- 
pective yield good. 


SAUKVILLE, WIS., June 12—Corn: Fair 
stand but need rain very badly in the 
near future. 


TOMATOES 


NEW CASTLE, IND., June 11—Tomatoes: 
Acreage about the same. Growing con- 
ditions fair; need rain. Too early to 
tell what the crop will be as we have just 
finished setting. 


GREENWICH, N. J., June 9—Tomatoes: 
Acreage in this section less than 1947; 
perhaps 20 per cent less. Have had ex- 
cessive rainfall since early May and 
farmers have had trouble getting plants 
set. Plants have a tendency to grow 
straight up due to excessive rainfall and 
this does not look good for a large crop 
in 1948. 


BIXBY, OKLA., June 9—Tomatoes: Acre- 
age below normal; prospective yield 75 
per cent of normal. 


BERKELEY SPRINGS, W. VA., June 12— 
Tomatoes: Mostly all transplanted; 
about 10 to 15 days late. Acreage 80 
per cent of last year. One-third of the 
canners in this county will not operate 
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at all this season because of market con- 
ditions; price on finished product too 
low to meet the increase in labor and tin 
plate. 


OTHER ITEMS 


DENVER, COLO., June 8 — Mushrooms: 
We are raising as many as we have in 
years past. We have 38 mushroom 
houses with about 200,000 square feet of 
growing space. 


EMMETT, IDAHO, June 7—Sweet Cher- 
ries: As in other areas the crop of both 
dark sweets and Royal Annes is very 
short. The size and quality should be 
good if not too many of the possible 
hazards come up. In spite of the keen 
bidding of buyers for the cherries, the 
growers in this area are inclined to see 
that we get enough cherries to make a 
fair pack over our new fruit line. 

BIXBY, OKLA., June 9—Green Beans: 
Acreage below normal; prospective yield 
75 per cent of normal. 


SASSAMANSVILLE, PA., June 14—Apples: 
Crop in this section is expected to be 
less than in 1945. Too much rain when 
the trees were blossoming is given as the 
cause. 


SAUKVILLE, WIS., June 12—Peas: Out- 
look not so bright. Dry hot weather has 
brought the aphid infestation in an 
alarming degree; in fact, the worst in 
years. Hail damaged the crop too, so 
several hundred acres were lost the past 
two weeks, 


JAP BEETLE WARNING 


The time for the annual appearance 
of the Japanese beetles is at hand, the 
Department of Agriculture warns. Any 
day now millions of these beetles will 
emerge from the ground to wreak havoc 
upon some 275 varieties of plants, in- 
cluding flowers, ornamental shrubs, 
fruits, and some garden vegetable plants, 
according to Dr. P. N. Annand, chief of 
the Bureau of Entomology and Plant 
Quarantine. 

To combat the beetle, DDT is the pre- 
ferred spray material. The spray is 
made by putting two pounds of 50 per- 
cent wettable DDT powder into 100 gal- 
lons of water or by using 4 to 5 tea- 
spoonsful of the powder to one gallon 
of water. Five or 10 percent DDT dusts 
may also be used instead of the spray. 


SPACE TOMATOES FOR 
SPRAYING 


With many growers of cannery toma- 
toes planning to spray their plantings 
this coming season as a_ safeguard 
against tomato blight, maximum yields 
are assured by spacing the plants closer 
together in the row with more space 
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between rows. This will permit the 
assage of spray machinery without 
injury to the vines. 

Any spacing arrangement that pro. 
vides 15 to 16 square feet to the plant 
for tomatoes of the John Baer type will 
prove satisfactory in the light of tests 
made on the canning crops farm at the 
New York Experiment Station at 
Geneva. 

The spacing experiments were under- 
taken because spraying is becoming in- 
creasingly important with cannery toma- 
toes to prevent serious losses in yield 
and quality due to disease. When spray- 
ing is necessary, many growers would 
make use of potato spraying equipment 
if spacing permitted. This would mean 
that the tomato rows be spaced 6 feet 
apart. 

“The most common planting distance 
for cannery tomatoes in New York State 
used to be 4 by 4 feet,” says Professor 
C. B. Sayre in commenting on the ex- 
periments. “But in our tests there was 
no significant difference in yield per 
acre with the plants set 4 by 4 feet, 3 by 
5 feet, or 2% by 6 feet, just so that the 
plants were set to give the same number 
of square feet per plant.” 


FERTILIZER CONSUMPTION AT 
NEW HIGH 


Consumption of commercial fertilizer 
by American farmers during 1947, in- 
creasing for the ninth consecutive year, 
surpassed that for 1946, the previous all- 
time high. The annual report on fer- 
tilizer consumption is made by The Na- 
tional Fertilizer Association on the basis 
of tag sales data, shipments, reports of 
State officials and authoritative esti- 
mates. It indicates that American farm- 
ers used more than 15 million tons of 
commercial fertilizer last year. This 
figure does not include raw phosphate 
rock, soft phosphate and colloidal clay, 
gypsum, or domestically-produced basic 
slag. Were such materials included the 
total consumption for 1947 would be well 
over 16 million tons. Liming materials 
are not included in any of the above 
figures. 

Although the consumption of 15,039,- 
000 short tons during 1947 was only 
165,000 tons greater than that in 1946, 
the increase is significant because it 
marked a new peak in fertilizer con- 
sumption, and because it reflected peace- 
time demand for agricultural production 
rather than swollen war-induced de 
mand. A comparison with the 1935-1939 
prewar period, when annual fertilizer 
consumption averaged 7,338,000 tons, 
shows that consumption in 1947 has 
more than doubled. About 98 percent of 
the total of 15,039,000 tons represented 
commercial distribution. Direct (Govern- 
ment distribution through AAA and 
TVA during 1947 was about two-thirds 
as great as in 1946, and was at its low- 
est level since 1939. Distribution of fer- 
tilizer under the Government’s “Purchase 
Order Plan” which is included in com- 
mercial distribution, increased 1 percent 
over 1946, 
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“SOUP’S ON...|| CANNERS 


PHILLIPS 
DELICIOUS” WEAREVER ALUMINUM 


PAILS and PANS 


Made of 12-gauge Aluminum 


Daily . “a 
millions are hearing: “‘Soup’s On 

. it’s PHILLIPS DELICI US. 
= P HPS) Naturally, this constant reminder 
Maer) «advertising is building new and 
Pot repeat sales. Which means bigger 

volume and better profits for 
¢ — dealers who can supply the 


rapidly demand for: 
“Soup’s On. . PHILLIPS 
DELICIOUS.” 


Continued 


Excellence / 
of Product 


“PHILLIPS PACKING inc. CAMBRIDGE, 


Peace tme packers of 59 varieties Phillios Deuce ed Foods 


Peace as in 
Time of War 


16 QUART PAILS 
Welded ears and strong bail handle of heavy alloy 


ATTRACTIVELY DESIGNED 


14 QUART PANS 


A IN STOCK 
for 
IMMEDIATE SHIPMENT 


Manufacturers 
of 
Food Processing Machinery 


INCORPORATED 
er LITHOGRAPHING Co.INc. 713 - 729 EAST LOMBARD STREET 
oe GAMSE BUILDING. BALTIMORE,MD. BALTIMORE 2, MD. 
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THE CANNED FOOD MARKETS 


WEEKLY REVIEW 


Distributors Resigned To Higher Costs— 
Advertising Campaign To Push Canned 
Foods—Weather Conditions Bad— 
Market Strong. 


COSTS—Every day brings increasing 
evidence that the distributing trade is 
gradually realizing that 1948 packs can- 
not but help bring more money than the 
1947 variety. The increased costs to the 
canner are too plainly evident at this 
time. Consequently there is a good deal 
more interest in 1948 pack than has been 
apparent recently. Just what effect these 
higher prices will have on the consump- 
tion barometer is mighty difficult to 
gauge at this time. It depends on so 
many other factors such as the compara- 
tive cost and availability of other food 
items, and other products competing for 
the consumer’s dollar, There is little ques- 
tion that these competing items will also 
cost more to produce in 1948. The ad- 
vertising campaign soon to be launched 
by the Can Manufacturers Institute is 
one of the more encouraging aspects of 
the situation. That program will call 
the attention of the consumer to the fact 
that canned foods are by far the best 
food buy available. It should provide 
a powerful boost to the movement of the 
canned product. 


THE WEATHER—The weather, too, 
is always a controlling factor as it con- 
trols both the quality and quantity of 
the pack. Already one of the larger na- 
tional advertisers has withdrawn on 
standard and extra standard peas, due 
to the weather. In part, the withdrawal 
notice says—“First our acreage is less 
than it was last year. The long stretch 
of dry weather, together with the heavi- 
est infestation of aphis that Wisconsin 
has ever had, has materially reduced 
prospects for a good yield. Our Indiana 
and Ohio packs are extremely short due 
to the dry weather during most of the 
growing season.” In Baltimore, and the 
same applies to most of the growing 
areas in the East, there were 20 days of 
rain in May with a total precipitation of 
6.41 inches. There were only six clear 
days in June out of the first 16. On 
the 16th day 1.63 inches fell. The total 
for June to date is 5.77 inches. Less 
than an inch more and the all time May 
and June record will have been sur- 
passed. There have been reports of 
blight on tomatoes so apparently the 
fungus is a strong swimmer, but what 
anyone could do about it, we are not able 
to say. Ground equipment is impossible; 
applied from the air, fungicides would be 
washed off before a decently sized field 
could be finished. Maybe the pea grow- 
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ers have had better luck than the hay 
makers, but it’s hard to imagine how. 


THE MARKET —The market shows 
continued strength in all directions. The 
number of sold out signs is increasing 
day by day in all sections of the coun- 
try. Even lowly citrus has many strong 
points in its favor. One large operator 
reports that store inventories on June 
5 were anywhere from 24 per cent to 31 
per cent below last year, despite the fact 
that over two-thirds of the pack had 
already been shipped by canners prior 
to that date. Other fruits are scarce 
and strong, as is fish, of course. Toma- 
toes are cleaning up in all sections 
and tomato products look considerably 
brighter. Peas are not doing quite as 
well as many canners expected but acre- 
age and crop conditions, plus the adver- 
tising, may get this commodity on an 
even keel. 


NEW YORK MARKET 


Moderate Improvement In Demand—Grad- 
ual Improvement In Future Commitments— 
Tri-State Tomatoes Scarce, Juice Movement 
Better—Peas Not Moving As Expected— 
Interest In New Pack Beans & Spinach— 
Warm Weather Stimulates Interest In Fish. 


By “New York Stater” 
New York, June 18, 1948 


THE SITUATION — Moderate im- 
provement in canned foods demand was 
again evident in the local market during 
the week, and while buyers have not yet 
pulled out all the stops, there is growing 
recognition of the fact that the price 
structure for most staples, based on cur- 
rent production costs, will probably aver- 
age somewhat over last year’s opening 
levels. This, of course, tends to make 
some spot offerings look more attractive, 
and distributors are filling in holes in 
their inventories. Prices generally dis- 
played a steady to strong tone during the 
week. 


THE OUTLOOK—Gradual improve- 
ment in futures commitments indicates a 
quickening in canned food movement 
during the third quarter of the year. 
While distributors probably will not 
build up their inventories to the extent 
they do in normal years, it is now evi- 
dent that canners will not be saddled 
with carrying the bulk of their 1948 
production and feeding it out in small 
driblets during the succeeding twelve 
months. This does not mean that can- 
ners will not have to carry larger-than- 
usual inventories, in many cases, but it 


THE CANNING TRADE 


does point to a healthier market situa- 
tion all around. Developments between 
now and October 1, of course, may be 
such that the picture will entirely 
change, in favor of the seller. 


TOMATOES — Many Tri-State can- 
ners are now entirely out of tomatoes 
from last season’s pack, and a moderate 
day-to-day inquiry is cleaning up the 
small unsold stocks still held by some 
packers. Currently, going prices for 
standard 2s are at a minimum of $1.50, 
with extra standards 10 cents higher. 
Florida canners are offering in a limited 
way at $1.35, f.o.b. cannery. The move- 
ment in tomato juice has also picked up, 
and stocks are steadily dwindling in first 
hands. New York State canners are 
offering fancy in a small way at 95 cents 
for 2s and $1.75 for 46-ounce, both f.o.b. 
canneries. Southern canners are quot- 
ing fancy 2s as low as 75 cents, but other 
sellers’ views are over that figure. 


PEAS—Movement of carryover peas 
at the wholesale level has not picked up 
to the extent that some had anticipated 
as a result of the industry promotional 
drive, but retail movement is gradually 
eating into wholesaler inventories and 
the over-all position is improving. Mean- 
while, interest is being shown in the 
progress of canning in the Tri-States. 
New pack Alaskas for prompt shipment 
are offering at $1.15 for standard 4-sieve, 
with 10s at $6.50, while extra standards 
list at $1.25 and $7.00, respectively, at 
canneries. On 3-sieve, canners are quoting 
inside prices of $1.25 for standards and 
$1.85 for extra standards. 


BEANS—A fair amount of buying 
interest is being shown in new pack 
green stringless beans. Southern can- 
ners are offering for immediate ship- 
ment at $1.25 for standard round pod 
cut, with extra standards at $1.35 and 
10s at $6.75, f.o.b. canneries, 


SPINACH — Buyers are picking up 
new pack spinach to meet immediate and 
nearby requirements, and_ interest is 
being shown in the new pack out of 
Maryland, which is currently listing at 
$1.35 for fancy 2s, $1.75 for fancy 21s, 
and $6.50 for fancy 10s, all f.o.b. can- 
neries. 


SALMON—Warm weather has stimu- 
lated trade demand for salmon, and with 
supplies at a minimum, prices are show- 
ing considerable strength. Holders of 
Alaska red talls are quoting as high as 
$30.00 per case in the local market, with 
pinks up to $24.00 for talls. New pack 
Columbia River choice chinooks, in No. 1 
talls, were reported traded during the 
week at $24 per case, f.o.b. cannery. 
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FOR PURITY / 


PATENTS PENDING 


The great buy word for your label! 


FOR PACKING FANCIEST WHOLE-KERNEL 
AND CREMOGENIZED CORNS 


CORN CANNING 


EQUIPMENT 


Tee Company Wesimnster Md 


SHAKERS 
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MANUFACTURERS OF 


58 TOMATO BASKETS 


Our machine made ¥% Tomato Field Baskets 
with Keg or Veneer top hoop and Galvanized 
Metal or Wood Veneer bottom hoop are the 
best quality we have made in our 53 years of 
basket making. 


Plastex Treatment 


We are equipped to supply 
your baskets treated with 
PLASTEX HAMPER 
SOLUTION to control flat 
sour bacteria in tomatoes 
and to lengthen the useful 
life of hampers. 


Write for Full Information 


5/8 Tomato Field Basket 


Planters Manufacturing Company, Inc. 
Portsmouth Virginia 


CANNING 
WORLD/ 


DURA: FILLER 


a engineering skill is written into this sturdily- 
built...stainless-steel...20 station liquid filler. With precision 
accuracy it is capable of filling from 275 to 350 cans a 
minute. Insuring ease of operation and unerring perform- 
ance, DURA-MIL is constructed to satisfy —at low cost 
—the highest quality requirements of the canning industry. 


CENTRAL MACHINE: 


WORKS. INC. 


Designers and Manufacturers of Special Canning Equipment 
SEVENTH AND WOOD STREETS 
1897 PHILADELPHIA, PA. 1947 
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SARDINES—Maine canners are mov- 
ing out new pack to the trade in slightly 
better volume, but the over-all supply is 
still short of requirements, and the mar- 
ket is strong. Canners have large com- 
mitments on their books, against which 
they are now shipping, and new orders 
are subject to delays in shipment. Quar- 
ter oil keyless is now quoted at $10 per 
cease, f.o.b. cannery, with packers ac- 
cepting bookings on quarters wrapped, 
in olive oil, for shipment when packed 
on the basis of $13 per case, f.o.b. can- 
nery. 


JAP CRABMEAT—Initial import of 
Japanese crabmeat since the war is now 
en route for New York, and is being 
quoted by the importer at $49.50 per case 
of 96 halves, New York. The shipment 
is only a small one, and has been largely 
booked. 


OTHER FISH—Buyers are showing 
more interest in Cuban lobster, due to 
the shortage of Canadian lobster, and 
interest is being shown in the Cuban 
product at $18 per case of 48 halves, ex 
dock, New York. Tuna inquiry is on the 
increase, and the small stocks available 
at resale here are moving readily. Cur- 
rent offerings include fancy solid pack 
albacore halves at $24 per case, white 
meat*flake halves at $18 per case, and 
grated white meat halves at $16.50. 
Peruvian fancy solid pack light meat is 
held at $17.50 here, with grated at $15, 
both for halves, spot. 


APPLE SAUCE—Demand for apple 
sauce has improved, the lower prices for 
the canned product having stimulated 
consumer demand. Currently, New York 
State canners are again holding fancy 
2s at $1.25, off-priced offerings having 
been cleared from the market. 


CITRUS—While reports of distressed 
sales of Florida citrus are heard in the 
market here from time to time, inquiry 
develops that these transactions gener- 
ally involve off-grade products. With 
the canning season at an end, most pack- 
ers are now holding orange juice at 75 
cents for 2s and $1.70 for 46-ounce, with 
blended juice at 65 cents and $1.50 and 
grapefruit juice at 60 cents and $1.25, 
with an occasional lot of 2s at 57% 
cents, all f.o.b. canneries. Grapefruit 
sections hold at $1.35 for fancy 2s, with 
broken at 1.10, and citrus salad, fancy, 
ranges 1.65 to 1.75 for 2s, at the can- 
neries. 


CALIFORNIA FRUITS—The market 
position on carryover fruits is firm on 
most items, with trade demand good ex- 
cept in the case of apricots, which are 
still being “footballed” somewhat at re- 
tail. Private label buyers have booked 
a fair volume from the oncoming packs, 
and the fact that so many buyers are 
making Coast trips indicates that buy- 
ing interest is on the increase. 
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CHICAGO MARKET 


Increased Costs Of New Pack Cause Con- 

siderable Concern — Tomatoes Firmly Held 

—Citrus Firmer But Sales Small—Black- 

berry Prices Muddled—Applesauce Slow— 

Peas & Corn May Bunch Due To Weather— 
Salmon Sought Eagerly. 


By “Midwest” 


Chicago, Ill., June 17, 1948 


THE MARKET — Business continues 
to go along in the Chicago market with 
a good deal of interest centered on crops 
now coming in and in prospect in the 
immediate future, but with spot busi- 
ness in fairly small volume. The price 
situation on new pack is a matter of 
considerable concern to most of the buy- 
ers in the market here. Several of the 
larger ones have commented within the 
last week or so to the effect that they can 
see all the reasons for higher prices on 
new pack, with increases in all kinds of 
costs, but at the same time the con- 
sumer is the final judge of the price 
levels of various commodities and the 
crux of the situation is whether new 
packs at higher levels will move into 
consumption or not. Buyers therefore 
are being rather cautious and are very 
undecided as to what attitude they 
should take on new items where price 
levels are higher to any marked degree, 
as no one feels that he can definitely 
forecast exactly what the consuming 
public will do within the next few 
months. 


TOMATOES—Tomatoes out of Indi- 
ana have definitely firmed up within the 
past week or so, and although not a 
great deal of spot business is passing, 
the prospects are for a fairly substan- 
tial business shortly. Extra Standard 
No. 2 tomatoes are being quoted at $1.60, 
with Fancy No. 2 at $1.85, while Extra 
Standard No. 10 are quoted at $7.00 and 
Fancy Whole No. 10 at $8.25. No, 1 
tomatoes out of Indiana are apparently 
completely cleaned up. At the moment 
buyers are holding off still attempting to 
buy tomatoes in the neighborhood of 
$1.50, and according to informed sources 
here, there is a good deal of business 
looking for a home at $1.50 at the mo- 
ment. However, no confirmations are 
being received at this level, and it is 
believed that most canners who have 
good quality tomatoes in Indiana will 
hold now for the prices listed above. It 
is understood that most of the available 
tomatoes in Indiana are now in hands 
that are relatively free from financial 
pressure which brought on quite a vol- 
ume of sales at a level of about $1.40 for 
Extra Standard No. 2 a short while ago. 
46 oz. tomato juice is also apparently 
now in very small supply in Indiana, and 
the asking price is $2.20 on good quality 
fancy juice. Quotations have been re- 
ceived from Texas on standard tomatoes 
at prices ranging from 80c to 85c on No. 
1 and $1.25 to $1.35 on No. 2, with No. 
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10 somewhere in the neighborhood of 
$6.50. It is not believed that any sub. 
stantial business has resulted from the 
Texas prices as yet, although some ship. 
ments of good quality have been made 
after approval of samples here. 


CITRUS JUICES—Citrus juices foy 
the most part have firmed up a good deal 
in price but actual sales are reported to 
be rather small and quite spotty. The 
price ranges from $1.80 to $2.05 on 
strictly fancy orange juice, while it js 
believed possible to buy some juice of 
questionable quality at figures ranging 
down to around $1.70. A tendency to 
purchase citrus juice in very small quan. 
tities, of about 100 or 200 cases, out of 
stocks on consignment here has been 
noted in recent weeks, and the avail- 
ability of juice out of consignment here 
has undoubtedly held down the size of 
the orders being placed by various buy- 
ers. There are some sales taking place 
on grapefruit sections, with the price 
somewhat firmer, and fancy sections 
being quoted at $1.40, choice at $1.25 
and broken at $1.15. Citrus salad is 
being quoted at prices ranging from 
$1.75 to $1.85, and it is understood that 
some confirmations are passing currently 
on the item. Grapefruit juice has firmed 
up from its low of about $1.15 a few 
weeks ago, and is now being quoted at 
around $1.25 to $1.30, with Texas for 
the most part fairly well cleaned up. The 
demand for grapefruit juice in this mar- 
ket this year has been very disappoint- 
ing, and the volume of grapefruit juice 
is still quite small. 


BLACKBERRIES — The situation on 
blackberries is still not completely clari- 
fied as quotations are still being made 
here on water pack blackberries from 
the Ozark area, at prices ranging all 
the way from $1.75 to $2.25. Most buy- 
ers here have placed orders for berries 
in the neighborhood of $1.75 to $1.85, 
on a subject of approval of sample basis, 
and so far as is known, samples have 
not been submitted or any shipments 
made up to this writing. A very few 
shipments are reported as having been 
made around $1.85, and some confirma- 
tions have been given of S.A.P. orders 
at $2.25. It is believed, however, that 
with the growers of blackberries receiv- 
ing in the neighborhood of 12c a |b. for 
their fruit, the probabilities are for an 
advance in prices quoted by the present 
low sellers. 


APPLESAUCE—No. 2 fancy apple: 
sauce is still being quoted from Virginia 
at about $1.15, and from New York 
State at prices ranging slightly lowe! 
down to about $1.10. No. 10 fancy sauce 
is quoted from Virginia at $5.75 and 
from New York State at $5.50, although 
it is understood that a block of No. 10 
applesauce, reported to be 1946 pack, 
has recently been sold on the market a 
a price of $5.00 F.O.B. factory. Not 
much business is actually passing 
applesauce at the moment, especially ™ 
the consumer sizes, and what business 8 
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‘CALIFORNIA MARKET 


; available, is in the form of smaller considerable loss to the ripening cherry 
orders than normal. crop. The outlook is for a crop of about 
. 24,400 tons, against 28,000 tons last 
PEAS AND CORN — Reports from Fruit Production Prospects—Dry Bean Offer- year. 
Wisconsin this week indicate that the ings Limited, Prices High—Fruits Active— Fig orchards are in good condition, 
, damage to the pea and corn crops, caused Cherry Growers Getting High Prices—As- with 80 per cent of a full crop indicated, 
by the recent drought may be heavier = Paragus Season Approaches End—- Tomato compared with 86 per cent last year. 
r than was anticipated a week ago. The Movement Better—Limited Canning Early indications are for 89 per cent of 
y trouble is mainly in the fact that a num- Of Salmon. a full crop of olives, against 58 per cent 
0 ber of canners now believe that the ten- last year and 72 per cent in 1946. It 
e dency to bunch will be quite pronounced, By “Berkeley” remains to be seen, however, how well 
n due to the uneven moisture condition, the Good = 
Is ‘ith resulting lack of uniformity in the ee . cated, the forecast showing , ons 
of Several packers in the producing of clingstones and 272,000 tons of free- 
ig area have expressed fears, in connec- fae , . stones. The set was lighter than last 
0 po especially with the pea crop, of their CROP PROSPECTS — The report of year, so less thinning has been done. 
h- ability to produce the kind of quality covertan Califewnia. feat creme os of A relatively light crop of pears is in 
of they want under this year’s conditions. .% , P di prospect, with estimates of Bartletts at 
: 210,000 tons and other varieties at 31,- 
- being carefully studied by canners and 000 tons. Last year the figures were 
re SALMON—It is believed that some buyers. It was brought out that May 296,000 tons and 49,000 tons, respec- 
of fairly substantial orders for early ship- weather really was in many respects far tively. Plums are proving a slightly 
ment red salmon have been placed on a from the usual pattern. Not only was 
y- smaller crop than last year, the June 
memo basis out of this market recently. there considerable rain in all areas, but a ee cas ‘ 
ce forecast indicating 69,000 tons, against 
md The situation here, being that practi- the weather was cooler than usual. Some 74,000 tons in 1947. The crop is about 
cally no jobber in town has sufficient tall crops profited by the extra moisture, but : . 
ns ten days late. The prune crop promises 
05 salmon, either pinks or reds, to run him in most instances the already late sea- to be almost as large as last year, or 
is through until new pack, will probably son was further retarded. Apple pro- clase te 200000 tens. : 
2 cause some lively demand for the first duction promises to be less than last 
at shipments of tall reds which will be year, but still a relatively good crop. DRY BEANS—The California dry 
ly available from the Coast. Fishing re- Apricots fared fairly well through the bean market has been rather erratic of 
! ports received here from the salmon fac- May rains, but some detrimental effects late, with small supplies available. Pa- 
me tors in Seattle, however, indicate that are expected. The crop is late and out- cific Coast canners have made limited 
the fishing season in the areas which are of-State shipments had hardly started purchases and most offerings are of re- 


now open has so far been extremely dis- 
appointing, and a good way below pre- 
vious estimates. 


by June 1, as against 313 cars a year 
earlier. The forecast is for a crop of 
261,000 tons. The May rains caused 


sale stocks. Cool weather has retarded 
planting and some reseeding has been 
found necessary. Small Whites, in which 


ARRESTS PROGRESSIVE WEAR 


PLUS STAINLESS UNITS 


PLUS KOOK-MORE KOILS 


® In addition to supplying all the advantages that 


proper design, proper material and skillful fabrication 
afford, Langsenkamp Stainless Steel Units for the cook- 
room, for hot-breaking, and for continuous juice heat- 
ing are equipped with Kook-More Koils. Kook-More 
Koils—also available for installation in old tanks, 
either wood or metal—increase tank capacity 20 
per cent, or more. 


No. 107 (irs warerPRooF!) 


Industry, especially food 
packers, have long requir- 
ed a waterproof lubricant 
that was clean and eas 

to apply. LUBRIPLAT 

No. 107 is the answer. It 
is a general purpose lub- 
ricant, white in color and 
just the right density for 
application by pressure 


The Langsenkamp Line is complete for tomato, 
pumpkin, and other fruit and vegetable pro- 
ducts. 


Stainless Steel Kook- 
More Units for cook- 
room. 


See catalog or inquire. 


SERVICE * SERVICE * SERVICE 


Uni | Hot-B k 
guns or grease cups. LUB- ~ Units 
RIPLATE No. 107, like of stock for juice or 
other LUBRIPLATE products, arrests progressive wear, saves catsup. 
power, and protects machines against rust and corrosion. _ It . 
= ay you to try LUBRIPLATE and see how it will cut down a Kook-More - 
heatchae ing Units also Kook- increase capacity, im- 
ple- Other LUBRIPLATE lubricants for your particular require- pret Koil prom prove quality. 
nia menis. Write for your copy of 
ork ten -specially for the canning industry. ousands o. 
wer oth«r supplies and equipment in stock. F. H. LANGSENKAMP COMPANY 
uce Woshington, D.C. Charlotte, N.C. York, Pa. Delmarva, 227-235 East South Street, INDIANAPOLIS 4, INDIANA 
and Te'. Republic 3831 Tel. 4-0953 Tel. 2042 Ocean City, Tel.256 REPRESENTATIVES 
ugh West Coast: KING SALES & ENGINEERING CO., 206 First Street, San Francisco, Calif. 
10 %, ¢ Oregon and Washington: FOOD INDUSTRIES ENG. & EQUIP.CO., 1412 N. W. 14th 
ack a Ave., Portland, Oregon » Mountain States: THE HORSLEY COMPANY, Box301, Ogden, 
. States: TOM McLAY, P. O. Box 14, Port Deposit, Maryland -+¢ Texas: M- 
Not -LOMBARD ST.,BALTIMORE 2,MD. PANY, P. ©. Box 512, McAllen, Texas. © Camada: CANNERS M.\CHINERY, LTD., Simcoe, 
as LANGSENKA 
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canners are especially interested, are 
priced at $14.75 to $15.00 per 100 
pounds. Standard Limas, which sold in 
June, 1946 at $8.40, are now priced at 
$23.23; Baby Limas, which sold two 
years ago at $7.10, now sell at $10.25, 
and Small Whites which sold two years 
ago at $6.20, now move at $14.874%. The 
advance in Cranberry beans has been 
even more marked. Two years ago these 
sold at $6.75 per 100, while the price is 
now $25.00. 


CANNED FRUITS—The California 
canned fruit market has been showing 
increased activity of late, with almost 
every item in the list sharing in the im- 
proved movement. Prices remain largely 
the same, with the exception that some 
of the minimum quotations are no longer 
listed. Feeling seems to be general that 
prices for 1948 pack will be a little 
higher than those asked for last year’s 
pack. Bartlett pears, which moved rather 
slowely for a time, because of price, sud- 
denly came into demand and there is 
no longer a pressure to sell. Recent 
sales of Fancy 2%s at $3.90 indicate 
the change in buyer’s ideas. Several 
cars of water pears, chunks and broken 
halves have changed hands the last few 
days to go into the manufacture of pear 
nectar. Both California and the Pacific 
Northwest have been combed for these 
items. Peaches and apricots have also 
moved more freely. Choice apricot halves 
in 2%s have sold at $3.00, and sales of 
whole peeled have also been made at this 
price. Items packed in the Pacific North- 
west are in especially brisk demand, 
owing to reports of crop damage there. 
Hail storms in some of the principal 
growing districts have added to the 
damage incurred. 


CHERRIES—The canning of cherries 
is getting under way in California, with 
the season a little later than usual. The 
May rains caused considerable damage, 
especially to shipping varieties. Open- 
ing prices on the canned product have 
not made an appearance, as yet, but an 
inkling of what may be expected comes 
from the fact growers are demanding, 
and getting, from 17% to 19% cents a 
pound for quality fruit. Last year 12 
cents was paid. Almost nothing in cher- 
ries is available in the spot canned fruit 
market. 


ASPARAGUS—tThe asparagus season 
is approaching an end and only the most 
optimistic members of the trade are pre- 
dicting a pack of 2,000,000 cases. Esti- 
mates of others range from 1,800,000 
cases, to 1,950,000 cases. The final size 
of the pack depends on whether or not 
canning will continue until after the 
Fourth of July. The season was late in 
getting under way and it may be possible 
to harvest some good grass during the 
first week of July. Assortments have 
not run to form and are proving a head- 
ache for some canners. The large can- 
ners, who have been postponing the nam- 
ing of prices week after week, expect 
to put out lists within ten days. 
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EXPORT - IMPORT 
CANNED & BOTTLED 


FOODS 


Wewelcome all offers and inquiries 


Arthur Harris 


ESTABLISHED 1926 


11 Broadway, NEW YORK 4, N. Y. 


Tel. Bowling Green 9-3238 Cable: ARTHARRIS 
Reference: Dun & Bradstreet, Inc. 


TOMATOES—Tomatoes have moved 
a little more freely of late, in sympathy 
with the improved movement of canned 
fruits. Stocks of almost everything in 
the list are fairly heavy, but most of 
the distress merchandise seems to have 
been disposed of. For a time it was 
possible to purchase 6 oz. tomato paste 
as low as $5.50 a case, but $6.50 is now 
about the lowest price quoted. Juice is 
being pushed strongly with a large part 
of sales at 85 cents for fancy 2s and 
$1.90 for 46-oz. 


FISH—Salmon caught off the North- 
ern California coast are being canned in 
a limited way from Monterey to Eureka. 
This fish is of good quality and is finding 
a ready market. The canning of fish 
caught in the Sacramento River is pro- 
hibited, so operations are confined to 
fish taken in the open ocean. While 
landings of tuna at San Diego have been 
below those of last year for the first 
four months of 1948, those at San Pedro 
have been slightly larger, so that the 
total pack shows a gain. This fish moves 
to the market about as fast as it can 
be packed, despite the fact that the 
Peruvian output is marketed at a lower 
price. 


GULF STATES MARKET 


More Shrimp Goes To C ies—Louisiana 
Legislature Pondering Change Of Shrimp 
Season — Oyster Production Dwindling — 
Oyster Reefs Closed—Hard Crabs on 
Increase. 


By “Bayou” 
Mobile, Ala., June 17, 1948 


SHRIMP—Production of shrimp drop- 
ped 2,095 barrels the week ending June 
4, 1948 from the amount produced the 
previous week, but the canneries received 
452 more barrels of shrimp the week 
ending June 4, 1948 than they did the 
previous week. 

Reports of landings of shrimp last 
week indicate that there will be a slight 
increase. 


THE CANNING TRADE 


Landings of shrimp for the week end. 
ing June 4, 1948 were as follows: Louisj- 
ana 3,058 barrels, including 1,071 bar. 
rels for canning: Mississippi 136 bar. 
rels, including 20 barrels for canning; 
Alabama 7 barrels and Texas 1,884 bar. 
rels. 

The canneries in Louisiana, Mississip. 
pi and Alabama operating under the 
Seafood Inspection Service of the U. §, 
Food and Drug Administration reported 
that 1,030 standard cases of shrimp were 
canned during the week ending June 
5, 1948 which brought the pack for the 
season to 162,314 standard cases as com- 
pared with 258,978 standard cases 
packed during the same period last sea- 
son and 146,894 standard cases packed 
during the same period the previous 
season. 

A bill has been introduced into Louisi- 
ana Legislature to change the existing 
shrimp season in Louisiana. The De- 
partment of Wildlife and Fisheries an- 
nounced that the present law closing 
all waters June 10 will not be enforced 
pending disposal of the new bill. 

The shrimp closed season for the Gulf 
States is as follows: Louisiana from 
June 10 to second Monday in August and 
again from December 15 to March 15; 
Mississippi from June 10 to second Mon- 
day in August and again from December 
15 to March 15; Texas from July 15 to 
August 31 and again from December 15 
to March 15; Florida (Gulf area only) 
from July 1 to October 1, and again from 
December 1 to April 1. Alabama closed 
season is regulated by Legislative act or 
by regulation promulgated by the State 
Director of Conservation. In 1947, the 
season was closed from May 17 to 
August 16. 


OYSTERS—Production of oysters is 
dwindling down considerably and _ looks 
like the season will come to a close soon 
as the weather is too hot. 

Landings of oysters for the week end- 
ing June 4, 1948 were as follows: Louisi- 
ana 5,130 barrels, including 4,080 bar- 
rels for canning; Mississippi 150 barrels, 
all for canning and Alabama 92 barrels. 

“TONGING CLOSED ON EIGHT 
REEFS” — An article with the above 
caption appeared in The Press-Register 
of June 13, 1948 and is quoted here 
below: 


“MONTGOMERY — Conservation di- 
rector Bert E. Thomas, Saturday an- 
nounced the closing of eight oyster reefs 
in the Mobile and Baldwin County 
areas.” 

“Thomas said his action is in line with 
an earlier order which permits yeal- 
round oyster tonging in Alabama waters 
except on those reefs where seed oysters 
and oyster shells have been planted im 
the past year.” 

“The Conservation Department direc- 
tor listed the following reefs as closed 
until further notice: 

“Cat Island Reef, near the southern 
end of Cat Island in Mobile County.” 

“Big Shoals Reef, on the north side of 
Little Dauphin Island in Mobile County. 
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“Club House Reef, at the northeast 
end of Portersville Bay in Mobile Coun- 

” 

“The southeast end of Fish River 
Reef, near the mouth of Fish River in 
Baldwin County.” 

“Bon Secour Reef, also known as State 
Reef, at the mouth of Bon Secour River 
in Baldwin County.” 

“Three Rivers Reef, west of the Little 
Point Clear Reef in Baldwin County.” 

“Wolff Bay Reef, at the north end of 
Wolff Bay in Baldwin County.” 

“Perdido Bay Reef, southwest of 
Palmetto Creek in Baldwin County.” 

“Each of the reefs named are marked 
with stakes so that their identity may be 
known. Taking or catching of oysters 
from these reefs by any means is pro- 
hibited and violations are punishable by 
law.” 


HARD CRABS—Production of hard 
crabs dropped 93,283 pounds the week 
ending June 4, 1948 over the previous 
week. 

Louisiana produced 601,898 pounds 
hard crabs the week ending June 4, 1948 
and Alabama 10,740 pounds. 


THE RIGHT PAINT TO USE 


The American-Marietta Company, Val- 
dura Division, announces its industrial 
maintenance series booklet to answer 
painting questions in each of ten indus- 
tries. 

Of special interest to the canning in- 
dustry is the No. 6 booklet of the series 
which features, in chart form, a listing 
of every conceivable use of paint in can- 
neries, plus a plotting of the best primers 
and finish coats for each surface. Fol- 
lowing the main chart is a rating of 
products by resistance to fruit and vege- 
table acids, moisture, abrasions, caustics, 
heat F'°, plus recommended colors for 
specific purposes. Even the thinner to 
be used in each case is specified: for one- 
coat work, two-coat work, and spray. 

These charts should be of immeasur- 
able help in setting up long-range main- 
tenance programs, in preventing the use 
of the “wrong” type of paint. Informa- 
tion, sccording to American-Marietta, is 
based on many years of experience in 


CORONA CHEMICAL DIVISION 


PAINTS GLASS 


CHEMICALS - 


BRUSHES PLASTICS 


PITTSBURGH PLATE GLASS COMPANY 


supplying the specialized and heavy duty 
paint needs of industry. Series was com- 
piled with the assistance of hundreds of 
plant superintendents, maintenance engi- 
neers and painting foremen. The charts 
may be mounted on wall; they come 
folded to fit standard file folder. 

A free copy of Booklet No. 6 may be 
obtained from Valdura Division, Ameri- 
can-Marietta Company, 40 East Ohio 
Street, Chicago. 


CONVENTIONALITIES 


National Canners Association reports 
a survey of the hotel facilities available 
for the 1949 Canners Convention in At- 
lantiec City, January 14 to 20, shows that 
ample rooms exist for housing member 
canners, their brokers, their buyers and 
suppliers. Last year only six hotels were 
available, whereas this year NCA will 
assign rooms in 17 of the Atlantic City 
hotels. Hotels at the association’s dis- 


posal for the Convention are: Chalfonte- 
Haddon Hall, Traymore, Marlborough 
Blenheim, Dennis, Shelbourne, Ritz- 
Carlton, Seaside, Strand,- Mayflower, 
President Lafayette, Senator, Jefferson, 
Morton, Chelsea, Columbus and Flan- 
ders. 

The Association has already received 
requests from a number of its members 
for reservations for their brokers. Reser- 
vation forms will go out to members 
this week which will give all of the re- 
quired information and which should be 
returned to NCA as early as possible. 


INCORPORATED 


Moss Landing Fisheries, Inc. has been 
incorporated at Moss Landing, Califor- 
nia, with a capitalization of $250,000, by 
Frank Arnone and Carmela DeAngelo, 
of San Jose, and Joe Giovanini, Lark- 
spur, California. 


Always Dependable! 


OLD FAITHFUL BRAND 


SEED PEAS 


For Canning and Freezing 


GALLATIN VALLEY SEED CoO. 


BOZEMAN, MONTANA 
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D. E. WINEBRENNER, JR. 


D. E. Winebrenner, Jr. President and 
Treasurer of the D. E. Winebrenner 
Company, Hanover, Pennsylvania Can- 
ners, died at the Hanover General Hos- 
pital, on Tuesday, June 14, following a 
heart attack on June 4. Mr. Wine- 
brenner was 75 years old. 

The company, which he headed was 
founded by his father in 1874 and is 
Pennsylvania’s oldest canning firm and 
one of the pioneer vegetable canners in 
the United States. The management of 
the company has remained in the family 
since it was founded 74 years ago. 

Mr. Winebrenner was one of the char- 
ter members and first Secretary-Trea- 
surer of the Pennsylvania Canners Asso- 
ciation, and in this capacity, gave gener- 
ously of his time and experience to ad- 
vance and expand the canning industry 
in Pennsylvania. 

The D. E. Winebrenner canning inter- 
ests at Hanover and New Park, Penn- 
sylvania, are widely known to the trade, 
and his loss will be felt keenly by his 
company associates and his many friends 
throughout the Industry, who have long 
esteemed him for his integrity of char- 
acter and clear judgment in conduction 
of business relations. 

Surviving besides his wife are six 
children. Mrs. Daniel Ehrhart, Mrs. 
William Naill, Robert E. Winebrenner, 
Wirt S. Winebrenner, James B. Wine- 
brenner and David E, Winebrenner III. 


TWENTY-FIVE FIRMS 
REPRESENTED AT DEAERATOR 
SCHOOL 


Chain Belt Company of Milwaukee on 
May 20 and 21st sponsored a two day 
Deaerator Service School for operators 
of the Rex Micro Film Deaerator. The 
25 companies that were represented by 
46 men are processors of tomato prod- 
ucts and manufacturers of baby foods. 


The opening address by H. C. Scott 
of Owens-Illinois Glass Company covered 
the effects of oxidation and how air gets 
into purees. Other topics covered were: 
theory of deaeration, function and com- 
ponent parts of the Deaerator chamber; 
explanation of vacuum system; how it 
operates and how controlled; how the 
entire automatic control system regu- 
lates the vacuum according to the in- 
temperature of the product. An explana- 
tion was given of the instruments used 
and in what way they contribute to De- 
aerator efficiency. 


Further discussions were held con- 
cerning trouble shooting and mainten- 
ance; steam line and accessories. 


The school was concluded with a tour 
through the Chain Belt Company plants 
and discussion of individual problems. 
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CALENDAR OF EVENTS 


JUNE 20-26, 1948—Annual Conven- 
tion, National Association of Retail 
Grocers, Atlantic City, N. J. 


JULY 138, 1948—Summer Social Meet- 
ing, Tri-State Packers Association, Tal- 
bot Country Club, Easton, Md. 


JULY 14-15, 1948—Annual Meeting 
& Golf Tournament, National Kraut 
Packers Association, Hotel Reiger, San- 
dusky, Ohio. 


JULY 14-23, 1948 — Annual Tomato 
Technicians School, Purdue University, 
Lafayette, Ind. 


JULY 14-23, 1948 Mold Count School, 
Indiana Canners Association, Purdue 
University, Lafayette, Ind. 


JULY 16, 1948—Annual Meeting, 
Pineapple Growers Association of Ha- 
waii, San Francisco, Calif. 


JULY 16, 1948—Annual Meeting, 
Pineapple Research Institute of Hawaii, 
Honolulu, T. H. 


JULY 20, 1948—Annual Meeting, Na- 
tional Shrimp Canners_ Association, 
Hibernia Bank Building, New Orleans 
12, La. 


JULY 28-AUGUST 6, 1948 — Mold 
Count School, Association of New York 
State Canners, Inc., Geneva Experiment 
Station, Geneva, N. Y. 


AUGUST 8-12, 1948 —40th Annual 
Convention, Vegetable Growers of Amer- 
ica, Lord Baltimore Hotel, Baltimore, 
Md. 


SEPTEMBER 11-19, 1948 — Food 
Show, Minneapolis Retail Grocers Asso- 
ciation, Minneapolis Auditorium, Minne- 
apolis, Minn. 


SEPTEMBER 13-17, 1948—Third Na- 
tional Instrument Conference & Exhibit, 
Instrument Society of America, Conven- 
tion Hall, Philadelphia, Pa. 


SEPTEMBER 20-22, 1948 — Annual 
Convention, American Meat Institute, 
Waldrof-Astoria Hotel, New York, N. Y. 


OCTOBER 5-7, 1948—8rd Annual In- 
dustrial Packaging and Materials Hand- 
ling Exhibition, Industrial Packaging 
Engineers Association, Sherman Hotel, 
Chicago, Ill. 


OCTOBER 21-23, 1948—Annual Con- 
vention, Texas Canners Association, 
Gran Hotel Ancira, Monterey, Mexico. 


OCTOBER 14-16, 1948—17th Annual 
Meeting, Florida Canners Association, 
Soreno Hotel, St. Petersburg, Fla. 


NOVEMBER 4-5, 1948—Fall Meeting, 
Ozark Canners Association, Colonial 
Hotel, Springfield, Mo. 


NOVEMBER 8-9, 1948—Annual Con- 
vention, Wisconsin Canners Association, 
Schroeder Hotel, Milwaukee, Wisconsin. 


NOVEMBER 10-12, 1948—Fall Meet. 
ing, Board of Directors and Administra. 
tive Council, National Canners Associa. 
tion, Palmer House, Chicago, Ill . 


NOVEMBER 15-16, 1948—Fall Meet. 
ing, Illinois Canners Association, Chi- 
cago, Ill. 


NOVEMBER 18-19, 1948—Fall Con. 
vention, Indiana Canners Association, 
Claypool Hotel, Indianapolis, Ind. 


NOVEMBER 22-23, 1948—Fall Meet. 
ing, Tri-State Packers Association, 
Traymore Hotel, Atlantic City, N. J. 


NOVEMBER 22-28, 1948 — Annua! 
Convention, JIowa-Nebraska  Canners 
Association, Hotel Savery, Des Moines, 
lowa. 


NOVEMBER 30-DECEMBER 1, 1948 
—34th Annual Convention, Pennsylvania 
Canners Association, Penn-Harris Hotel, 
Harrisburg, Pa. 


DECEMBER 6-7, 1948—Annual Meet- 
ing, Canned Foods Association of On- 
tario, General Brock Hotel, Niagara 
Falls, Ontario, Canada. 


DECEMBER 6-8, 1948—Annual Meet- 
ing, New Jersey State Horticultural So- 
ciety, Claridge Hotel, Atlantic City, 
N. J 


DECEMBER 7-9, 
State Horticultural Meeting, 
Hotel, Grand Rapids, Mich. 


DECEMBER 9-10, 1948 — Annual 
Meeting Michigan Canners Association, 
Pantlind Hotel, Grand Rapids, Mich. 


JANUARY 14-20, 1949—Annual Meet- 
ing National Canners Association, At- 
lantic City, N. J. 


JANUARY 15-19, 1949—Canning Ma- 
chinery & Supplies Exhibit, Convention 
Hall, Atlantic City, N. J. 


1948 — Michigan 
Pantlind 


JANUARY 17, 1949— Annual Meet: 
ing, Canning Machinery & Supplies 
Association, Convention Hall, Atlantic 
City, N. J. 


MARCH 6, 1949, week of — Annual 
Meeting, National Association of Frozen 
Food Packers, Stevens Hotel, Chicago, 
Ill, 


MARCH 9-11, 1949—Annual Convel- 
tion, Canners League of California, Cast 
del Rey Hotel, Santa Cruz, Calif 


MARCH 20, 1949, Week of — Annual 
Convention, National Food Brokers Ass 
ciation, Chicago, 


MAY 29-JUNE 3, 1949—Annual Con- 
vention, U. S. Wholesale Grocers Ass” 
ciation, St. Louis, Mo. 


THE CANNING TRADE JUNE 21, 194 


(i 
‘ 
B 
x 
a 
b 
: 
; 
4 
. M 
\ 
T 


CURRENT CANNED FOOD PRICES 


(Spot prices per dozen F.O.B. 
cannery unless otherwise 


specified.) 
VEGETABLES 
BEANS, STRINGLESS, GREEN 
MARYLAND 

Fey., Fr. Sliced, No. 2........ 1.45-1.50 
No. 10 7.25-7.50 
Ex. Std., Fr. Sliced, No. 2..1.30-1.35 
No. 10 6.75 
No. 2 1.35 
No. 10 6.75 
No. 2 1.25 
No. 24% 1.55 
No. 10 6.00 
Ex. Std., Cut Wax, No. 2.......... 1.35 
No. 10 6.50-7.00 


New YorkK 
No. 2, Fey., Cut gr., 1-2-3 sv. ....1.75 


No. 2, Fey., Cut gr., 4 sv...... -——- 
No. 2, Fey., Cut gr., 5 8V. cn... 1.30 
No. 2, Ex. Std., Cut gr., 

1.40-1.50 
No. 2, Ex. Std., Cut gr., 4 sv. ..1.25 
No. 2, Std., Cut, 1.15 


No. 2, a -» Cut Wan, 
1.75-1.85 
No. 2, oe Cut Wax, 
4 sv. 1.50-1.75 
No. 2, Fey., Cut Wax, 5 sv. .... 
No. 2, Ex. Std., Cut Wax, 
4 sv. 1.45 
No, 2, Ex. Std., Cut Wax, 
1.40-1.50 
No. 2, Std., Cut Wax, 5 sv. ......1.25 
BEETS 
N. Y. Fey., Whole, No. 10, 
75/0 7.25-7.50 
No. 10, 50/0 6.00 
Fey., Sliced, No. 2 1.15-1.25 
No. 214 1.50 
No. 10 5.50 
No, 244 1.25 
MipWesr 
Fey., Diced, Nos 2 1.00-1.05 
No. 214 1.25 
Texas, Fey., Cut, No. 2 
No. 214 1.15 
No. 10 4.25 
Fey.. Sliced, No. 95 
No. 2% 1.25 
CORN 
Mipwes 
Fey., C.S. Golden, No, 2....1.65-1.70 
Std., No. 1.50-1.60 
Std., .40-1.50 
East 
Fey, ©.5, Golden, No. 2 ....1.601.65 
Ex. Stu, No. 1.30 
1.35-1.50 
Std., Cs, wine 1.25 
Ex. St Ww. K. Golden, No. 2....1.45 
Std., 1.25 
Ex. Sti., Shoepeg, No. 2 ........ 1.65 
Std., Shoepeg, No. 2 1.35 
MIXED EGETABLES 
Easr 
All Fresh, No. 1.15-1.25 
No. 10. 5.75 
Dried Limas & Peas, No. 2........ 95 
No. 10 5.50 
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PEAS 

MARYLAND, ALASKAS 

Fey., Ungraded, No. 308............ 1.25 
No. 2 1.35 
No. 10 7.25 

No. 2, Ex. Std., Ungraded 1 05 

Std., Ungraded, 75 
No. 2 -95-1.00 
No. 10 5.50-6.00 

MARYLAND, SWEETS 

Fey., Ungraded, No. 308 ........... 1.25 
No. 2 1.35 
No. 10 7.25 

Ex. Std., Ungraded, No. 1 ........ .90 
No. 303 1.05 
No. 2 1.10-1.25 
No. 10 6.50-7.00 

Std., Ungraded, No. 2 ........ -90-1.00 
No. 10 5.50 

New York, SWEETS 

-1.45-1.55 

No, 2, Fey., Ungraded 1.60 
No. 10 


No. 2, Ex. Std., 4 sv 
No. 10, Ex. Std., 4 sv 
No. 2, Ex. Std., 5 sv. .. 
No. 10, Std., 5 sv. 


Mipwest, SWEETS 
No. 2, Fey., 1 sv. . 


B5-1.45 
No. 2, Ex. Std., Ungraded ........ 1.25 
Mipwest, ALASKAS 
No. 3, 2 -2.25-2.35 
No. 2, Fey., 3 Sve ws -1.70-1.75 
No. 2, Ex. Std., 2 sv. .1.75-1.80 
1.45 
No. 2, Std., 3 sv. .... 95-1.00 
No. 2, Std., 4 sv. .... 85- .90 


N. W., SWEETS 
No. 2, Fey., 1 sv. 


No. 2, Fey., 2 sv. ... 
No. 2, Fey., 3 sv. ... 
No. 2, Fey., 4 sv. .. 
No. 2, Fey., 5 sv. 
POTATOES, Sweet, F.O.B. BAurto. 
Syrupack, No. 1.60 
No. 10 6.50 
PUMPKIN 
Eastern, Fey., No. 2)........ 1.00-1.25 
No. 10 4.50 
Indiana, Fey., No. 2'%........ 1.00-1.25 
SAUERKRAUT 
Midwest, Fey., No. 2)......1.15-1.25 
Std., No. 2% -90 
Texas, No. 2 .85 
No. 10 4.50 
SPINACH (Spring Pack) 
No. 2% 1.75 
No. 10 6.75 


1948 


No. 2% 1.65 
No. 10 5.25 

No. 2% 1.50 
No. 10 5.25 

Std., No. 2 1.05 
No. 2% 1.35 
No. 10 4.75 

No. 2 1.10 

TOMATOES 

No. 2% 2.75 

1.65-1.75 

Tri-States, Ex. Std., No. 2..1.60-1.65 
No. 2% 2.50-2.60 

Std., No. 1 1.00 
No. 2 1.50 
No. 2% 2.25 
No. 10 6.50-7.00 

Midwest, Std., No. 2 ........... 1.25-1.30 
No. 2% 1.95 
No. 10 7.00 

No. 10 7.50-8.00 

Fey., No. 2 1.85 
No. 10 8.25 

Calif., S.P., Fey., No. 1....1.421%4-1.50 
No. 2 2.00 
No. 10 8.50 

Std., No. 1 1.20-1.30 
No. 2 1.55 
1.70-1.75 
No. 10 6.50-7.00 

Stil, Nos -80- .85 
No. 2 1.25-1.35 
No. 10 6.50 

FRUITS 
APPLES 

N. Y., Fey., Sliced, No. 2 ......... 1.35 

7.25-7.50 


Md., S.P. Sliced, No. 10...... 
APPLE SAUCE 


8.25-8.50 


No. 2 1.25-1.30 
No. 10 6.25-6.50 
No. 10 6.00 
No. 10 5.75 
APRICOTS 
Halves, Fey., No. 2% ......... 3.00-3.25 
Choice, No. 296 2.75-3.15 
Std., No. 2% 2.35-2.55 
BLACKBERRIES 
Ozark, No. 2, Water ............ 1,.75-2.25 
GRAPEFRUIT SEGMENTS 
Texas 1.30 
Brrokem, Ne. 1.15-1.20 


Citrus Salad, Whole, No. 2 
Citrus Salad, broken, 


1.75-1.85 


PEACHES 

Calif. Y.C., Fey., No. 2%....2.60-2.75 
Choice, No. 2% 
Fey., No. 10 9.00-9.75 
Std., No. 10 7 -25"7.50 
S.P. Pie, No. 10 --+.5.50-6.00 
Water, No. 10 ---.6.00-7.00 
Elberta, Fey., 24 3.25-3.75 


Mich., No. 2%, Free., 40 Sy. ....1.90 


PINEAPPLE 
Haw., 
Choice, No. 2% 
No. 2 
Crushed, Fey., No. 2 
Chunks, Fey., No. 2 
Cuban, Crushed, No. 1 
No. 2 
No. 10 
Sliced, No. 2 
No. 10 


JUICES 
APPLE 


Midwest, 46 oz. 1.65 
No. 10 3.60 


CITRUS, BLENDED 


No. 10, Fila. 3.20 

GRAPEFRUIT 

Unsw., No. 2, Fla. .......... .65 


No. 10, Fila. .... -2.70-2.80 
ORANGE 
Fey., Unsw., No. 2, Fla... .80- .821%, 
No. 10, Fla. 3.50 
PINEAPPLE 
46 oz. 3.25 
TOMATO 
46 oz. 1.85-2.00 
No. 10 4.00-4.15 
46 1.75-2.25 
Midwest, Fey., No. 2............ -90-1.05 
46 oz. 2.20 
No. 10 3.50-4.25 
FISH 
OYSTERS 
Gulf, 434 oz. 3.75 
6% oz. 4.75 
SALMON (per case) 
Alaska, Red, No. 1 T wo... 26.00 
Med. Red, 15.00 
21.50-22.00 
14’s, Flat 13.00 
Cohoes, No. 1 T 22.00-23.00 
14’s, Flat 12.00 


SARDINES—PErR Case 
Calif., Ovals, 48/1 Ib., 
Tomato Sauce 
No. 1 tall, Nat. ..... 
Maine, 4 Oil keyless........ 10.00-10.25 


SHRIMP, 


Large 5.25 
Jumbos 5.75 


TUNA—PerR 


14.25-14.50 
48/14’s, Light Meat.......... 16.25-16.50 
Albacore, Fey., White, 

48 inal 
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WANTED and FOR SALE 


There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs, you will get good 
results from an Ad. on this “Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
count initials, numbers, etc., as words. Short line counts as a 
full line. Use a box number instead of your name if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


FOR SALE—1 CRCO American Chopper Pump Model CB-5, 
complete with motor, excellent condition, $495.00; 1 CRCO 
American Vacuum type Preheater, Model V double tube with 
special recording control, in excellent condition, $1495.00; 1 
Ayars 12 valve Juice Filler set for No. 2 size cans, stainless 
steel contact parts, in good condition, $575.00; 1-24 inch White 
Rubber Inspection Picking Table, 90 feet long, made by a master 
craftsman in 10 foot sections, with reduction gear motors in 
front and rear of table for positive drive. This inspection table 
is brand new and has never been used, will sacrifice for $1500.00. 
Adv. 4840, The Canning Trade. 


FOR SALE—New and used Food Processing Equipment for 
Canning, Freezing, Dehydrating, etc. Write today for complete 
list. Food Proecssing Equipment Co., 257 Portage St., Kala- 
mazoo 6, Mich. 


WE MANUFACTURE Cookers and Coolers, Rotary or Con- 
veyor Type; Large or small capacity Blanchers; Tumbler Wash- 
ers; Complete Peach and Tomato Lines; Peach Half Graders; 
Conveyors or Sorting Belts. Standard or your specifications. 
Dixie-Way Machinery Co., Plant City, Fla. 


FIRST GRADE EQUIPMENT from your First source. 
Pfaudler 2500 gal. Glass Lined Vacuum Pan with Condenser; 
Pfaudler 500 gal. Vac. Cooker with Stainless Agitator; 7 Stain- 
less Drum Dryers, 5’ x 10’ and 5’ x 4’ complete; 2 CRCO Stain- 
les Vacuum Pre-Heaters; 12 CRCO and Langsenkamp Stainless 
Juice Extractors and Pulpers; 1 Can Cooler, spinner type for 
No. 10, length 80’; 10 Can Labelers No. 1 to No. 10; Fillers for 
Juices, Semi-Solids, Salad Dressing, Preserves, etc.; Stainless 
Steel Kettles-Tanks; Complete line of canning equip.; 6 Urschel 
and Sterling Dicers, S. S. and Monel Centrifugals. When it 
comes to Food Equipment FMC has it or knows where to get it. 
First Machinery Corp., 157 Hudson St., New York 138, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 
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BARLIANT AND COMPANY have available for immediate shipment +the country's 
largest selection of surplus used, rebuilt, or NEW machinery and equipment, sych 
as Retorts, Fillers, Exhausters, Blanchers, Juicers, Slicers, Peelers, Cutters 
Washers, Packaging equipment as well as Motors, Pumps, Boilers and Refrigeration 
equipment. Write for complete detailed listings. Below are a few representative 
offerings. We will be glad to place your name on our mailing list upon request, 


7420—OPEN RETORTS: (3) 41” dia. x 51” height, cap. two 4 tier, #2 
Standard process crates, with steam cross outlets, exe. cond., each... § 45,09 

7440—JUICE EXTRACTOR: Chisholm Ryder, Model 725.00 

7234—LABELER: World Straight-Away Dupkex Automatic, rated cap, 120 
containers per minute. Labels 2 bottles simultaneously, rebuilt 


5.00.00 


& guar. nae 
7370—JELLY FILLER: Geyer: 6 tube, Ser. #1227, cap. up to 100 per 

min., exe. cond. 2,200.00 
7371—PREHEATER: CRCO, American Model 8-10, motor drive, stainless 

steel contact parts, including hopper, chopper & feed spiral, complete 

with 3 HP, splash proof motor, Ser. #S-10-10040, very good cond. 1,080.9 
7376—SAMPLE GRADER: Single Reel x 90.00 


BARLIANT AND COMPANY,  Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, ll. - Sheldrake 3313 


In Used, Rebuilt and New Packing House 
SPECIALISTS Machinery, Equipment and Supplies 


FOR SALE—3 Closed 40 x 72 Retorts; 2 Open 40 x 72 Re. 
torts; 1 Robins Steam Hoist. D. E. Winebrenner Co., Han. 
over, Pa. 


NEW MODELS!—Pasteurizers and Coolers. Priced to meet 
the needs of both the small and large packer. Jars are washed, 
covled, and dried, in one operation, from 60 to over 200 jars per 
minute. Built in 3 standard widths and lengths, yet so de. 
signed to permit installation of additional lengths at any time. 
Write for Bulletin CT-1. Aetna Machine Works, Inc., 1702 
Milwaukee Ave., Chicago 47, Ill. 


FOR SALE—16 Sargeant Sweet Corn Pickers; will fit on any 
popular make tractor. For full information write or call: J. A. 
Lopresti, Stockertown, Pa. Phone: Nazareth 604. 


FOR SALE—2- 50’ Straight Line Tomato Peeling Tables, 
with gear head motors; 2 Five Pocket Ayars Tomato Fillers; 
Steam Tomato Scalder; 2 Robins Chain Exhausters; 1 Langsen- 
kamp Finisher; 10 Copper Coils; Pea Fillers; Corn Huskers; 
Corn Cutters; Corn Silkers; Bean Snippers; Pea Viners; Clipper 
Cleaners; Steam Hoist; Electric Hoist; Retorts; Open Kettles, 
Steam Blancher; Hot Water Blanchers; Retort Crates; Pea 
Graders; Pea Washers; Cypress Tanks; Galv. Soak Tank; 
Jacketed Kettles; 6” and 12” Gate Valves; Steam Pumps; 
Rotary Pumps; Circulating Pumps. W. T. Howeth, 1831 }. 
Cameron St., Harrisburg, Pa. 


FOR SALE FMC Juice Extractor, Stainless Steel 5 Hi. 
Motor; 3 Standad Knapp Can Labelers; Ermold Labeler for ott 
gal. containers; Kiefer #2 Piston Visco Filler; 20 to 150 gal. 
Stainless Steel Jacketed Kettles; 15 to 150 gal. Copper Jacketei 
Vacuum Pans; Sterling & Anderson Dicers; 2 Hobart Potat 
Peelers 21” dia.; 2 horizontal Retorts 60” long; Resina Model 
“S” Automatic Screw Capper; Pneumatic Scale 6-head Aut 
matic Screw Capper; Sander #150 Meat Chopper, 20 H.P. A 
Motor; Dise Filters & Filter Presses; Pumps, Conveyors, &t 
Send for Bulletin A-20. The Machinery & Equipment Col). 
533 W. Broadway, New York 12, N. Y. 


FOR SALE—At reasonable prices the following used equ!) 
ment in good condition: 2 #3 size Townsend Belt Drive Bet! 
Cutters with knives for 1” cuts; 1 #2 size Townsend Belt Drive 
Bean Cutter with knives for 1” cuts; 1 Colossus Pea Grade! 
with 7 60” x 60” Grader Screens for grading out 1 sieve, 2 siev* 
3 sieve, 4 sieve and 5 sieve; 1 Westinghouse Electric 125 volt 
D.C. Generator 1150 RPM; 1 General Electric D.C. General! 
Class 4-7-1 - 850 Form B-60 amps. 7% K.W.; 1 #3 Monte! 
Steel Framed Pea Cleaner Belt Drive. Empire State Cannilt 
Co., Rome, N. Y. 
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FOR SALE—MACHINER Y—Continued 


FOR SALE—Cannery Equipment. In full operating condi- 
tion, with capacity of 400,000 cases per season, for fruits, toma- 
toes and tomato products. Building under favorable lease with 
two years to run. Can be renewed. Complete inventory avail- 
able upon request. Prefer to sell as a going concern. Address 
inquiries to: Valley Canning Co., Sonoma, Calif. 


FOR SALE—3 Model 5 Food Machinery Cutters, used but one 
season after being factory rebuilt; price $300.00. Otoe Food 
Products Co., Nebraska City, Nebr. 


FOR SALE—1 Standard Knapp Type “A” Heavy Duty ad- 
justable any size Labeling Machine. Perfect condition, im- 
mediate delivery. Price $800.00 F.O.B. Boston, American Crab 
Meat Co., Ine., 22 T-Wharf, Boston, Mass. 


FOR SALE—1 Ayars No, 2% Tomato Filler. R. S. Watson 
& Son, Greenwich, N. J. 


FOR SALE—1 Lewis Okra and Bean Cutter, like new. Adv. 
4871, The Canning Trade. 


WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 480, The Canning Trade. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


WANTED—Can Labellers, Burt, Knapp or Kyler. Adv. 481, 
The Canning Trade. 


WANTED—Tuc Huskers, Tuc Cutters, Tuc Cleaning Equip- 
ment, Not interested in models over 10 or 12 years old. Give 
serial numbers. Adv. 47152, The Canning Trade. 


FOR SALE — PLANTS 


FOR SALE—Cabbage Plants: Marion Market (yellows resis- 
tant), All Seasons (yellows resistant), Goldenacre and Copen- 
hagen Market; all from Ferry-Morse seeds. Tomato Plants: 
Rutger, Marglobe, Stokesdale and John Baer, also from Certified 
(treated) seeds. Cauliflower: Early Snowball. Wire, write or 
phone for special quantity prices delivered by truck or express. 
J. P. Councill Co., Franklin, Va. ; 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
N. Y. 


NEW YORK STATE Company with adequate space, steam, 
water, labor and shipping facilities, interested in canning or 
packaging specialties, dried lines, etc. We have plant if you 
have product. Adv. 4869, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—As Canning Factory Manager. Have 
earned an outstanding reputation for efficient factory operation 
and producer of canned foods of the highest quality for over 
thirty years. Started on the farm and have worked in all 
capacities for long periods, including field work. Items canned 
include fruits, vegetables, preserves and condiments for out- 
standing canners. Through mechanical and engineering ability 
have been able to cut costs to a minimum. Communciation 
strictly confidential. Available in thirty days. Adv. 4872, The 
Canning Trade. 


POSITION WANTED—By Production Manager, who will 
locate anywhere, or travel; accustomed to hard work actually 
in the plant; is available at once. Adv. 4864, The Canning 
Trade. 


SALE—FACTORIES 


FOR SALE—Canning Plant in New Jersey approximately 
16,000 square feet. Buildings in excellent condition, good boiler 
capacity, own water supply and tower. Center of vegetable and 
fruit section. Price reasonable. Adv. 4865, the Canning Trade. 


HELP WANTED 


WANTED—Experienced Cannery Warehouse Foreman for 
large plant. Must have knowledge label machine operation, 
stock records, shipping procedure. Excellent opportunity for 
right man. Adv. 4867, The Canning Trade. 


CORRUGATED SOLID FIBRE 


BOXES 


Phone: Curtis 0270 


TEE EASTERN BOX COMPANY 
East Brooklyn P. O. BALTIMORE, MD. 


HAMPERS 


Hampers treated with 


“PLASTEX HAMPER SOLUTION” 
available upon inquiry 


BRIDGETON NEW JERSEY 
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Prepare For Harvest Now ! 
Take no chances 
USE THE BEST 
prices submitted upon request 


RIVERSIDE MANUFACTURING co. 
MURFREESBORO : NORTH CAROLINA 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


Better Bean Snipping 


Only the CRCO Model F 
Snipper has the exclusive 
shearing action by three 
banks of knives which in- 
sures a clean draw-cut 
without pinching, crushing 
or undue bleeding. 


THE BEST 
OF 


PROCESSOR 


Ayars Machine Company 


A SUBSIDIARY a 62 ) 


-FOOD: 
Chisholm-Ryder Company of Pennsylvania 


AN AFFILIATE 


MORRAL CORN 


Either Single or Double Cut 
MORRAL COMBINATION 
CORN CUTTER 
For Whole Grain or 
Cream Style 
MORRAL DOUBLE CORN 
HUSKER 
With Steel Husking Rolls 
The fastest and easiest adjusted 
machines manufactured 
Write for Catalog and 
further particulars 


MORRAL BROTHERS, INC., Morral, Ohio 


All the latest data 
FORMULAE — COOKING TIMES 


COOKING TEMPERATURES 
are included in the 7th edition of 
“A Complete Course in Canning” 
The Canning Trade 


20 S Gay Street 
Baltimore 2, Md. 


Price $10.90 
order your copy now. 


24 


WANT AD 


Secretary wants position; no bad habits Willing to 
learn. 

Golf Novice (after her first stroke) : 
the putter?” 

Instructor: “Some time before dark, I hope.” 


A teacher asked the children for sentences in which 
the word “‘beans” was used. 

“My father grows beans,” said the bright boy. 

“My mother cooks beans,” said the next bright boy. 

“We are all human beans,” piped Johnny. 


“When do I use 


Betty: “I hear you’ve accepted Elmer’s porposal. 
Did he happen to mention that he had proposed to 
me?” 

Netty: “Oh, not specifically. He did say he’d done 
a lot of foolish things before he met me.” 


Officer (opening his notebook): 
name?” 
Fair motorist: 
Officer (closing his notebook) : 


it happen again.” 


“What’s your 


“Euphemia Clarissa Cadogan.” 
“All right, don’t le 


The reason some girls hold out for an aviator hus- 
band is because they think no man on earth is gool 
enough for them. 

Judge: “What is your age, please?” 

Actress: 36 years.” 

Judge: “Thank you. Now do you swear to tell the 
truth, the whole truth, and nothing but the truth?” 


Satan: “What are you laughing at?” 
First Assistant: “I just locked a woman in a rool 
with a thousands hats and no mirror.” 


At Jack Dempsey’s cafe in New York one pri 
fighter bragged to another: “Once I fought Jack ani 
had him awfully worried in the third round —)e 
thought he’d killed me!” 


She talked in her sleep, so he sent her home 1 
mutter. 

Office Manager: “You’ve already had leave to sé 
your wife off on a journey; for your mother-in-law’ 
funeral ; for your little girl’s measles ; your boy’s christ: 
ening; so what is it now?” 

Smith: “I wanna get married, sir.” 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


ENTS for Machinery Mfrs. 
L - Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, I. 
F. H. Langsenkamp Co., Ind. 
A. K. Robins & Co., Baltimore, d. 


BLANCHERS, Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Baltimore, Md. 
Scott Viner Co., Columbus Ohio 
United Co., Westminster, M 


ILER ROOM SUPPLIES. 
Machine: upply ¥ . 2, 
Kries Baltimore, Md. 


OXES (Metal), LUG, Field. 
seta Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chaeman Company, Berlin, Wis. 
Chisholm-Ryaer Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 

Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ml. 
A. K. Robins & Co., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
Langsenkamp Co. Ind. 
A. K. Robins & Co., Baltimore, id. 


CONVEYORS AND CARRIERS. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Com any. Berlin, Wis. 
Central Machine Works, inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
la Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Crapman Company, Berlin, Wis. 
Chisholm-Hyder Co., Niagara Falls, N. Y. 

Porte Mat & Mfg. Co., La Porte, Ind. 

Robins & Co., Baltimore, Md. 


CONVEYORS, Hydraulic. 
Berlin Chepman Company, Berlin, Wis. 
Chisholm-P'yder Co., Niagara Falls, N. Y. 
Scott Viner Co., Columbus, Ohio 
inclair-Scott Co., Baltimore, Md. 


COOKERS, Continuous, A tating. 
pa n Chepman Company, Berlin, Wis. 
. isholm Ryder Co., Niagara Falls, N. Y. 
Hen achinery Corporation, Hoopeston, Ml. 
jrailton Copper & Brass Works, Hamilton, Ohio 
- K. Robins & Co., Baltimore, Md. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 


CRANES AND HOISTS. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
Urschel Laboratories, Inc., Valparaiso, Ind. 


ENSILAGE STACKERS 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y.. 
Food Machinery Corporation, Hoopeston, IIl. 
Edward Renneburg & Son, Baltimore, Md. 
A. K. Robins & Co., Baltimore, Md. 


FACTORY TRUCKS. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


FILLING MACHINES, Can. 
Berlin Chapman Gupery. Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, M 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Pa. 
A. K. Robins & Co., Baltimore, Mi 


KETTLES, Process, Retorts. 
Berlin Chapman omeeny. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, Ill. 
F. H. Langsenkamp Co., na Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 


MIXERS. 
Berlin Chapman Com 
Chisholm-Ryder Co., 
Food Machinery Co 
F. H. Langsenkamp 


y, Berlin, Wis. 
jagara Falls, N. Y. 
ration, Hoopeston, Ill. 
.. Indianapolis, Ind 


POWER PLANT EQUIPMENT. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company Berlin, Wis. 
Carey Machinery & Supply Co., Balto. 2, Md. 
ge Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 

Ma ery & Supply Co., Balto. 2, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind 
A. K. Robins & Co., Baltimore, Md. 

Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
‘00 achinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Ma. 
Sinclair-Scott Co., Baltimore, Md. 


SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SPEED REGULATORS. 


L. A. Benson Co., Inc., Baltimore, Md. 

Berlin aan Company, Berlin, Wis. 
Carey Machinery & Supply Co., Balto. 2, Md. 
Chisholm-Ryder Co., Niagara Falls, N. ¥ 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Ryder o Niagara 2 

‘00 achinery Corporation, Hoopeston, 
A. K. Robins & Co., Baltimore, Ma. 


Metal, Glass Lined, Wood. 

rlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


VACUUM PANS. 


Hamilton Copper & Brass Works, Hamilton, Ohio 
- H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 

Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 


CAN MAKERS’ MACHINERY 
Lima-Hamilton Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food amor Corporation, Hoopeston, Ill. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


CORN SHAKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md. 

CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
Morral Bros., Morral, Ohio 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 
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WHERE TO BUY — Continued 


CORN WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
a Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
©. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio 

A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 

Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ili. 
A. K. Robins & Co., Baltimore, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
. K. Robins & Co., Baltimore, > 
Sinclair-Scott Co., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


PEELING KNIVES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indiana olis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Gomgeny Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

A. K. Robins & Co., Baltimore, 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 

Hamilton Copper & Brass Works, Hamilton, Ohio 
2 Langsenkamp Co., Indianapolis, Ind. 

Lee Metal ucts Co., P psburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Phillipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y, 
Food Machinery Corporation, Hoopeston, [1], 
F. H, Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 
Jersey Package Co., Bridgeton, N. J. 
Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. \, 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 

Eastern Box Company, Baltimore, Md. 

Robert Gair Company, Inc., New York 17, N. Y 
David Weber Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 


American Can Co., New York oy 
Continental Can Co., New York City 

Crown Can Co., Philadelphia, Pa. 

National Can corp. Baltimore - New York City. 
Phelps Can Co., timore, Md. 


CLEANING MATERIALS, Methods, Service 
Oakite Products, Inc., New York, N. Y. 
INSECTICIDES. 
Pittsburgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 
Canners’ Exchange, Lansing B. Warner, Chicago 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
R. J. Kittredge & Co., Chicago, Ill. 
Lehmann Printing & Litho. Co., San Francisco 
Muirson Label 
Piedmont Label Co., Bedford, Va. 


Rossotti Litho. Co., N. Bergen, N. J.—San Francisco 


Simpson & Doeller Co., Baltimore, Md 
Stecher-Traung Litho. Rochester, N. Y 


United States Printing & Litho. Co., Cincinnati, 


LABORATORIES, for Analysis of Goods, Ete, 
American Can Co., New York City 
Continental Can Co., New York City 
National Can Corp., Baltimore, Md. 

National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Clark Stek-o Corp., Rochester, N. Y. 
& emical Co., Cambridge, Mass. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEEDS, Canners’, All Varieties. 


Associated Seed Growers, Inc., New Haven, Conn. 


Corneli Seed Co., St. Louis 2, Mo. 

Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
semen King & Co., Minneapolis, Minn, 
Rogers Bros. Seed Co., Chicago, Ill. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 


Associated Seed Growers, Inc., New Haven, Conn. 


Corneli Seed Co., St. Louis 2, Mo. 

Gallatin Valley Seed Co., Bozeman, Mont. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
& Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, Cont 
Corneli Seed Co., St. Louis 2, Mo. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
& Co., Minneapolis, Minn. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 


WAREHOUSING AND FINANCING. 


Terminal Warehouse Co., Baltimore, Md. wY 
Tidewater Field Warehouses, Inc., New York "." 
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THESE PFIZER CHEMICALS: 


FOR 68 YEARS Pfizer Citric Acid has the 


| of food processing advances. A most extensive research 
program was climaxed by the production of Pfizer Citric Acid 
| by a new method. The Pfizer-developed process of vegetative 
| fermentation of sugar removed extreme price fluctuations as a 
| factor in the use of this chemical and resulted in an | 
| assurance of steady supply at low cost. 


FOR 80 YEARS Pfizer Tartaric Acid and Cream of Tartar have 
| served the food field, keeping well abreast of the trends which 


| have shaped the huge modern industry of today. These were 
| the first products of their kind to be manufactured in America, 
and Pfizer is still the leader based on present day production. 


FOR 99 YEARS as a pioneer in fine chemical manufacture, 


| Chas. Pfizer & Co., Inc. has acquired a background of practical 
| knowledge that is applicable to all Pfizer products serving 

the modern preparation and the modern processing of foods. 
Chas. Pfizer & Co., Inc., 81 Maiden Lane, New York 7, N. Y.; 
| 444 West Grand Avenue, Chicago 10, Illinois; 
605 Third Street, San Francisco 7, California. 


Manufacturing Chemists Since 1849 
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Bronze Award Winner... 


Since 1876 Rogers has been 
breeding, developing and 
improving peas, beans and 
sweet corn. There have been 
many outstanding successes 
... one of which is Supergreen beans. 


Maturity 58 days. 17” upright vine, 
a fairly concentrated pod set. 
Pods—6-7” long. Slim, smooth, dark 
green, straight, round and stringless. 


Is a high yielding, hardy variety and 
as compared to New Stringless and 

Tendergreen it has slightly longer and 
more slender pods. 


An excellent canning and garden 
variety. 


ROGERS BROS. SEED COMPANY 


308 West Washington Street, Chicago 6, Illinois 
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SEV N ROGERS PLANTS HE NATION 


